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Background

The Indian textile industry is one of the largest in the world with a large unmatched
raw material base and manufacturing strength across the value chain. India is the 6th
largest exporter of Textiles & Apparel in the world. India’s textiles and clothing
industry are one of the mainstays of the national economy.

The share of textile and apparel (T&A) including handicrafts in India’s total exports
stands at a significant 11.4% in 2020-21. India has a share of 4% of the global trade in
textiles and apparel. The uniqueness of the industry lies in its strength both in the
hand-woven sector as well as in the capital-intensive mill sector. Today, India's textile
sector comprises four important segments: the handloom sector, the power loom
sector, manmade fibres and textile mills, and non-woven textiles & technical textiles.
The four major end product categories are apparel and accessories, home furnishing
including carpets, health textiles - PPEs, leisure and smart wearable, and industrial
textiles — automotive, oil & gas, and infrastructure.

The mill sector is the second largest in the world. Traditional sectors like handloom,
handicrafts and small-scale power loom units are the biggest source of employment

4|Page



for millions of people in rural and semi-urban areas. It provides direct and indirect
employment and a source of livelihood for millions of people including a large number
of women and the rural population. The sector has perfect alignment with the
Government’s key initiatives of Make in India, Skill India, Women's Empowerment,
and Rural Youth Employment.!

India is the world’s second-largest producer of textiles and garments. It is also the
fifth-largest exporter of textiles spanning apparel, home, and technical products. The
textiles and apparel industry contributes 2.3% to the country’s GDP, 13% to industrial
production, and 12% to exports. The textile industry has around 45 million workers
employed in the textiles sector, including 3.5 million handloom workers. India’s textile
and apparel exports (including handicrafts) stood at US$ 44.4 billion in FY22, a 41%
increase year on year.

Though Covid-19 has impacted Indian textile and apparel exports, the total exports
are expected to reach US$ 65 billion by FY26. The Indian textile and apparel industry
is expected to grow at 10% CAGR from 2019-20 to reach US$ 190 billion by 2025-26.
The Indian apparel market stood at US$ 40 billion in 2020 and is expected to reach
US$ 135 billion by 2025. The INR 10,683 crores (US$ 1.44 billion) PLI scheme is
expected to be a major boost for textile manufacturers. The scheme proposes to
incentivize MMF (man-made fibre) apparel, MMF fabrics, and 10 segments of
technical textiles products.2

TEXTILE INDUSTRY AND MSMEs

Micro, Small & Medium Enterprises (MSMEs) have been contributing significantly to
the expansion of entrepreneurial endeavours through business innovations. India’s
MSME is a highly vibrant and dynamic sector with over 6 crore units, employing more
than 11 crore people (just next to Agriculture), having a 28% share of GDP and 40% of
exports.3

The MSMEs in India are playing a crucial role by providing large employment
opportunities at comparatively lower capital cost than large industries as well as
through industrialization of rural &backward areas, inter alia, reducing regional
imbalances, assuring more equitable distribution of national income and wealth.4

The MSMEs are widening their domain across sectors of the economy, producing a
diverse range of products and services to meet the demands of domestic as well as
global markets.

As per the draft of the National Policy for Micro, Small, and Medium Enterprises
(MSME) in Indias, many inter-country initiatives to promote MSMEs in recent years
have been initiated across different aspects of productivity in the sector.

thttp://texmin.nic.in

2 Ministry of Textiles, Make in India, Technopak, Annual Report on Indian textile and Apparel industry - Wazir Advisors
shttp://www.demsme.gov.in/Drafto8022022.pdf

4https://msme.gov.in/sites/default/files/ MSMEENGLISHANNUALREPORT2021-22.pdf
shttp://www.decmsme.gov.in/Drafto8022022.pdf
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These include:
(1) Access to easy finance
(i) Competitive SME policy themes
(iii) Improving Market Access and Linkages
(iv)  Digitalization support for SMEs
(v)  Skill development of SMEs to improve/retain competencies
(vi) Promoting and handholding start-ups and scale-ups

The Government of India has designed various policies for the growth of MSMEs in
the country. The Ministry of MSME runs numerous schemes targeted at providing
credit and financial assistance, skill development training, infrastructure
development, marketing assistance, technological and quality gradation, and other
services for MSMEs across the country. To achieve the target of doubling the Indian
economy to USD 5 trillion in five years, the government is focussing on providing back-
end services to improve the performance of the MSME sector as it supplies goods and
services to industrial enterprises.®

The domestic apparel and textile industry in India contribute
approximately 2% to the country’s GDP and 7% of industry output in
value terms. The share of textiles, apparel, and handicrafts in India’s
total exports stood at 11.4% in the year 2020-21. India holds a 4%
share of the global trade in textiles and apparel.”

Textile is one of the sectors which engage the highest number of workers next to
agriculture. A large number of unorganized workers within the sector accounts for a
substantial number of workers who often go unaccounted for. The textiles and apparel
industry in India is the 2rd]argest employer in the country providing direct
employment to 45 million people and 100 million people in allied industries. Apart
from direct engagement, the sector also employs a large population in terms of
engagement in the backend operations. Direct employment involves producing yarns,
textiles, and readymade garments; backend operations involve the production of
crops, rearing of silkworms, etc. It encompasses some of the most deprived regions
comprising the marginalized and also extends to developed areas providing, thereby
offering equal opportunities to all. Overall the sector contributes in great proportions,
to production, employment, and exports.

India has a share of 5% of the global trade in textiles and apparel. With USD 37 billion
in exports and USD 85 billion in domestic consumption, India’s exports of textiles and
apparel are expected to reach $100 billion in the next 5 years, growing at a CAGR of
11%. Every USD 1 billion in additional exports in apparel manufacturing can create 1.5
lakh new jobs.

RATIONALE OF THE PROGRAM

Shttps://www.ibef.org/industry/msme
7https://www.investindia.gov.in/sector/textiles-apparel
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The conclave will emphasize the following segment of Handlooms and Technical
Textiles:

1. Innovation and Technology

2. Innovative Financing (Debt/ Equity/ Grant)

3. Market Access and Linkages

4. Research and Training

5. Export Promotion

6. Training and Development

To create a platform for the sustainability of MSMEs (artisans, designers, traders,
exporters, manufacturers) to have market access to not only Indian consumers but
also international markets and help accelerate their economic development on a
sustainable basis.

The objective was to create a Start-up Eco-system in the Textile and Fashion domain
by assisting the Fashion, textile, Lifestyle Accessories, Associated Technology, and
Design Community entrepreneurs, like Crafts persons, Artisans, etc. in
commercializing their product/service ideas.

The following are some of the major issues faced:

» Counterfeits: Producers are facing fraud and suffering from low prices and
less growth.

» Lack of Technology: It refers to delays in processes, transactions,
information, etc.

» Fragmented Data: Data is stored at multiple locations that are not close
together.

» Infrastructure Bottleneck: Delays in decision-making, and communication
due to inadequate resources.

> Innovation Gap: Lack of significant interaction among supply chain
stakeholders.

» Global Standard Failure: No common principles and standardization to
ensure transparency.

» Lack of Incentive: Remuneration standards are quite basic and have no
added incentives to boost workers' motivation.

> Lack of Traceability: Not able to track and trace elements of the product and
process.

» Compliance Enforcement: There is a requirement to establish guidelines
and rules.

Programme

GlobalSpin, the biggest trade event on the promotion of handlooms and technical
textiles was held in Bengaluru (India) in November 2022. The conclave's goal was to
help the Indian textile sector become more globally competitive by examining best
practices, cutting-edge production methods, creative processes, and product
characteristics that meet all applicable international eco-standards. The colloquium
provided a forum for participants to interact with national and international
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specialists on topics such as technology, manufacturing processes, packaging

strategies, and design innovations for increasing textile exports.

Participants from a range of stakeholders were present during the sessions.
Discussions focused on the textile industry, taking sustainability and recyclability into
consideration as key value differentiators among foreign purchasers. Specialists from
partner nations were recruited from around the world, as well as national experts with
a track record of expertise in many technological fields.

GlobalSpin is a vertically integrated trade and investment promotion company
offering a large range of services during conclave:

Exhibitions Marketing Trade Promotion
% Trade Exhibitions % PR Management % Seminars &
Conferences
% Show % Print Advertising
Representations % Buyers-Sellers Meet
% Website design &
% Stand Constructions Mobile Apps % Business Missions
% Vendor Management % Social Media & % Business Matching
Digital Marketing
% Design & Printing % Interactive Media
% Telemarketing
% Logistics Support % Publications & E-
% Online Promotions Commerce
Highlights of the Programme:
Conclave Highlights Conclave Focus Conclave Themes
% 300-500MSMEs % Blockchain % Sustainable Textiles
% 50+Speakers % Artificial % Market Access and
. Intelli Al Credit Linkages
s 25+IT Associations ntelligence(AI) 5
and Media Partners % Internet of + Innovation and
Thi IoT Technolo
% Key Note Addresses ings(IoT) &Y
. %+ Immersive
iy Rf)und. Table Experience(AR/VR)
Discussions

% Exclusive Case Study
Presentations

Intelligent Apps and
Analytics
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THEMES:

1. TECHNOLOGY: Interventions by Start-ups for income enhancement of micro-
entrepreneurs like artisansand weavers and to address Zero Counterfeit, assured
Quality Assurances, Traceability and Transparency in the textile supply chain to
achieve sustainability in the Textile, Apparel and Fashion industry.

2. CREDIT LINKAGES: The needs of MSMEs/ Start-ups are unique, and
customized financial offerings and services would make these services more
accessible. Beyond VC funding, credit facilities from banks play a significant
complementary role in ensuring capital adequacy for startups.

3. MARKET ACCESS: Multiple stakeholders of the Technical Textiles,
Handlooms and Apparel Industry come together to work towards Globalization of the
textile industry by learning and analyzing the Best Practices, New Production
Techniques, Innovative Procedures, and Product Qualities to satisfy international
eco- standards, considering Circularity, Sustainability and Re-cyclability as a key-
value differentiator amongstthe international Buyers and Experts.

4. EXPORT PROMOTION: To create business opportunities for MSMEs/ Start-
ups (Services/ Manufacturers) and to act as a platform between Government and
Industry to provide policy inputs, provide insight on Global Markets (existing and
emerging) in terms of Opportunities, Challenges and NewTechnologies for high-end
value addition and to develop capabilities to meet the changing demand.

5. TRAINING AND RESEARCH: To provide millions of micro-enterprises
comprising women and youth entrepreneurs to gain a better understanding of the
challenges to competitiveness and growth for youth-owned e-commerce businesses
by skilling on Cross-Border Trade & domestic e-Commerce for enhancedbusiness
growth andlivelihood. The growing complexities in the domain of export business, the
process ofglobalization of the markets and the consequent competitiveness require
every MSME to have a thorough knowledge of the theory and practice of
International Trade and emerging new-age technologies such as Web3.o.

PROGRAM SESSIONS:
The international experts/ resource persons discussed the following issues:

Technical Textile sector

Design and Innovation

Supply Chain Traceability in Textiles

Technical up-gradation in Traditional Practice - Boon or Bane?

World of Tomorrow — Technology Transformation for Textile Industry
Training and Research

Credit Linkages and Market Access

N oo N
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SPECIAL PROGRAMS:

1. Thought Leaders Conclave: The Handlooms, Handicrafts, and Technical
Textiles Thought Leaders Conclave was a power-packed evening with Industry
captains from the Handlooms, Handicrafts, and Technical Textiles Industry, as
well as policymakers on a single platform, discussing challenges ahead,
uncovering potential opportunities and discuss the means to achieve exponential
growth.

2. GlobalSpin Innovation & Technology Advisory (GITA): The GITA zone
provided a unique and interactive showcase of the latest innovations from the top
start-up hubs from across India. A showcase of the latest technology products, and
innovative and revolutionary solutions identified to impact and change the
industry today and in the future.

3. Textile Tech Exchange: An increasingly popular concept at the GlobalSpin
Trade Conclave offered a unique lab to a market platform to host and showcase
research ideas and potential innovations in Handlooms, Handicrafts and
Technical Textiles industry and help to capitalize, exchange ideas and accelerate
its successful development. This was a great opportunity, which helped NFDI
Incubator and Accelerator to reach business investors and get businesses off the
ground.

4. GlobalSpin Leadership Awards: The GlobalSpin Excellence Awards
offer individuals, start-ups and companies a platform to showcase their
contribution and value addition in the field of Handlooms, Technical Textiles, and
exhibitors presented during the program.

5. Showstoppers (Product Launches /Demo): Let the world capture the
magic of yourrevolutionary launch by kick-starting yourproduct promotions inan
ideal way. We give youthe stage to make your launch day amemorable one
that puts the focus on thepeople and not just the product, with a diversegathering
of the industry's most legendary creators & achievers, we help you turn your
product launch into an elite event. Launchyour product to a global audience
at GlobalSpin Trade Conclave, and turn yourproduct release into something
worth talking about.

6. Start-Up Zone: It is India’s 5th GlobalSpin Trade Conclave event, the
Conclave provides several specialized opportunities for start-ups and emerging
companies. Innovation Zone (Start —up Pavilion) was designed to provide the
perfect opportunity to interact with entrepreneurs, angel investors, venture
capitalists, mentors and accelerators and win a chance to show- case your
innovative ideas to the g-local audience.
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BENGALURU REPORT AND POST-CONCLAVE GUIDE FOR ACTION
INTRODUCTION

India's biggest Globalspin conclave on the promotion of handlooms, handicrafts and
technical textiles was held in Bengaluru, on the 18t and 19t of November 2022 at the
Capitol Hotel, Raj Bhavan Road, Bengaluru, Karnataka. World Association for Small
and Medium Enterprises (WASME) and IAMKHAADII Foundation (IAMKHADI) in
association with the Union Ministry of MSME organised the Globalspin Trade
Conclave and Exhibition on the export promotion of handlooms, handicrafts and
technical textiles. State Department of Handloom, Handicraft, Textiles and Khadi was
the State partner and hosted the conclave with the support of the Ministry of Textiles
as knowledge partner and NIFT Foundation for Design and Innovation (NFDI) as co-
organiser. The conclave was inaugurated by Mr Shankar Patil Munenakoppa, Hon'ble
Cabinet Minister, Handloom, Textiles, Sugarcane Development and Sugar
Government of Karnataka. With the theme "Technology, Supply Chain, Training,
Innovation, Credit, Market and Sustainability", spanning over two days, the conclave
had a series of panel discussions with over 50 industry and sector leaders and
International foreign experts from Canada, United Kingdom. Indonesia, and
Bangladesh as speakers. The discussion was focused on quality, design, value and
innovation that empowered the participants with the right knowledge and exposure in
handlooms and technical textiles, innovation and technology, innovative financing,
market access and linkages, research and development and export promotion.

More the 250+ MSMESs, including artisans, designers, traders, exporters,
manufacturers, entrepreneurs, artisans, start-ups and participants attended the
conclave that provided great opportunities to learn, share best practices and build
networks.

The conclave aimed to work towards globalization of the Indian textile industry by
analysing the best practices, new production techniques, innovative procedures and
product qualities to satisfy all international eco-standards.

The Conclave was held in collaboration with:

e WORLD ASSOCIATION FOR SMALL AND MEDIUM ENTERPRISES
(WASME).

World Association for Small and Medium Enterprises (WASME), a
global non-profit organization headquartered in Noida, India, has been
spearheading the cause and development of Small and Medium

Enterprises (SMEs) the world over since its inception in 1980. WASME
enjoys consultative/observer status with concerned agencies in the UN system such as
UNCTAD, ITC, WIPO, UNIDO, UNESCO, UNCITRAL, UNESCAP and ILO, and
several other inter-governmental and international organizations like WCO, OECD,
ICSB, APEC, APCTT, etc...
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e TAMKHADI Exports Private Limited (IAMKHADI).

- IAMKHADI is an export Start-Up recognized by Govt. of India and
<[ | was incubated at the Indian Institute of Foreign Trade, New Delhi
"""/ Export Promotion of Goods and Services. It works with MSMEs for

Export Enhancement, Capacity Building, and Implementation of
Promotional Activities (Marketing, Events, Seminars, Design Workshops,
Technology Adoption, etc.) for Textiles and other sectors.

e NIFT Foundation of Design Innovation (NFDI), Ministry of Textiles,
Government of India

® NFDI, a Section 8 company under the Companies Act 2013, has been

e set up by the National Institute of Fashion Technology (NIFT) and
the Ministry of Textiles, Govt. of India. The focus of this organization

is to assist entrepreneurs in transforming innovative business and

technology ideas related to Design and Fashion Industry.
INDIAN TEXTILE INDUSTRY

The domestic apparel & textile industry in India contributes around 2% of the
country’s GDP and 7% of industry output in value terms. The share of textiles, apparel
and handicrafts in India’s total exports was 11.4% in 2020-21. India holds a 4% share
of the global trade in textiles and apparel.8

Today, India's textile sector comprises four important segments viz. Handloom Sector,
Power Loom Sector, Man Made Fibres and Textile Mills and Non-Woven Textiles &
Technical Textiles. India is one of the largest producers of cotton and jute in the world.
India is also the second largest producer of silk in the world and 95% of the world’s
hand-woven fabric comes from India. India has become the second-largest
manufacturer of PPE in the world. The Indian technical textiles segment is estimated
at USD 16 billion, approximately 6% of the global market.

The textiles and apparel industry in India has strengths across the entire value chain
from fibre, yarn, and fabric to apparel. The industry’s fundamental strength lies in its
strong production base of a wide range of diversified products from natural fibres like
cotton, jute, silk and wool to synthetic/man-made fibres like polyester, viscose, nylon
and acrylic.

The domestic textiles and apparel industry stood at USD 150 billion in 2019-20. It is
set for strong growth by domestic consumption as well as export demand and is
expected to grow to USD 190 billion by the financial year 2026. Immense potential lies
in bilateral relations, proposed foreign direct investments in multi-brand retail and

8https://www.investindia.gov.in/sector/textiles-apparel
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foreign investments. Additionally, urbanisation is expected to push towards higher
growth owing to changes in fashion and trends.9

The highest contributors to FDI in the Textile sector of India (including dyed, and
printed) from April 2016 to March 2021 are Japan, Mauritius, Italy, and
Belgium. India scaled its highest-ever exports tally at USD 44.4 billion in Textiles and
Apparel (T&A) including Handicrafts in FY 2021-22, indicating a substantial increase
of 41% and 26% over corresponding figures in FY 2020-21 and FY 2019-20,
respectively.loThe USA was the top export destination accounting for 27% share,
followed by the EU (18%), Bangladesh (12%) and UAE (6%).In terms of product
categories, the export of cotton Textiles was USD 17.2 billion with a 39% share.

N N
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Competitive Advantage
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1. Various schemes
introduced by the
government such as

1. Market expected to
expand to USD 23.3
billion by 2027

2. Exports of readymade

garments including
cotton accessories stood

1. Abundant availability
of raw materials

2. Skilled manpower

1. 100 percent FDI is
allowed in the Indian
textile sector

2. Under Union Budget
2022-23, the total
allocation for the textile
sector was INR 12,382
crore

Scheme for Integrated
Textile Parks,
Technology
Upgradations Fund
Scheme and Mega
Integrated Textile
Region and Apparel Park
Scheme

2. Total FDI Inflow in
the Textile sector
between April 2000 to
March 2022 stood at
USD 3.99 billion

at USD 6.19 billion in
FY2022

Policy Support
Robust Demand )

; Increasing Investment:
\

| C

Source: IBEF Foundation

In the Union Budget 2022-23, the government has allocated:

e INR 12,382 crore (USD 1.62 billion) to the Ministry of Textiles.

e INR133.83 crore (USD 17.53 million) to the Textile Cluster Development
Scheme.

e INR 478.83 crore (USD 62.73 million) for Research and Capacity Building in
textiles

e INR 100 crore (USD 13.07 million) for National Technical Textiles Mission

Participating Countries

Canada

1. I + I
United Kingdom

2. S L

ralns

Indonesia

3. I
Bangladesh

: .

oshttps://www.ibef.org/download/1664176509_Textiles_and_Apparel-PPT-June_2022.pdf
wohttps://pib.gov.in/PressReleasePage.aspx?PRID=1829802
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INAUGURAL SESSION

Day 1

Welcome Address by SM Rahman

Welcome to all the dignitaries and guests to the GlobalSpin Trade conclave on the
promotions of handloom and technical textiles. Thank you for your kind presence at
the Globalspin Conclave. Today, Globalspin Conclave has become a milestone in the
textile industry, and this sector is the most booming and important sector for not only
India but also for other countries due to several reasons, such as employment
generation, exports and the role of rural people and their involvement. Millions of
SMEs are engaged in this industry worldwide and eager to join the Global Supply and
Trade Network. Every country and government are making efforts to promote this
industry, especially in the post-COVID Era. I am so delighted to share with you the
great success of the Global Spin Conclave that was held in September in Chennai,
India. The impact of the conclave is that there are many significant discussions and
announcements by the State Government on the introduction of the state policy on
technical textiles and increasing the production of technical textiles. With that theme
of technology, supply chain, innovation, trading, market and sustainability and
various policies and MOUs have been signed. The conclave that became India's biggest
conclave in the textile industry globally is now in Bengaluru. Additional focus on
innovation, technology, innovative financing, market access avenues, training and
export promotion shall be considered here. It aims to address the key challenges and
opportunities in the sector by highlighting the most recent trends and prospects, best
practices and policies to develop the sector. This is especially beneficial for enterprises
and entrepreneurs and MSMEs to thrive in their handlooms and technical textile
industry in the state of Karnataka. Policies help in easing the negative consequences
of various challenges and crises faced by the MSMEs while offering entrepreneurial
support through a partnership and collaborations. In this context, WASME has been
coordinating international cooperation for the growth and development of SMEs since
1980. Almost more than four decades, WASME has become one of the most effective
international organization supporting and promoting SMEs through providing
expertise, fostering understanding and sharing ideas and best practices via its
multifaceted operations. We have done hundreds of conferences, seminars and
training sessions for capacity building and promoting global cooperation for SMEs.
Apart from this, we're having our annual international conference on Small and
Medium Enterprises, ICSMEs in South Africa from 30t November to 2nd December
2022. And this is a huge step forward in growth for global SMEs. WASME has
conducted about 25 ICSMEs in many countries, including Romania, Nigeria, Dubai,
Moscow, Sri Lanka, South Africa and India, and addresses the key issues on economic
development of various SMEs. Many events are organised here to build thought
leadership within the industry. I am confident that everyone who joins us today and
tomorrow will gain meaningful insights from the key stakeholders, the policymakers
and organizations who have come together to address the challenges faced in this
industry. Before I finish up, let me express my gratitude to the Government of
Karnataka for supporting this initiative and the state partners. I also express my
gratitude to the honourable ministers, dignitaries, distinguished speakers, foreigners,
visitors from around the world, local government partners and organizations. I'm sure,
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this conclave will be incredibly fruitful and significant in helping SMEs in India. I am
confident that the conclave would be a huge success and that it will achieve its goal of
boosting over 100 participating entrepreneurs and SMEs in the textile industry
considering their level of involvement and commitment. I wish all our partners the
best for the event and look forward to a fruitful and amazing day.

Introductory Note by Yash Arya

I would like to thank all of my colleagues on the dais, especially the officials from GOI,
SIDBI, and the Ministry of MSMEs and our foreign speakers from Bangladesh,
Indonesia and other Co-organizer tESG the knowledge partner and all our audiences.
The idea of this global spin started from the National Stakeholder Conclave, which was
organized in New Delhi during the National Handloom Festival in 2020, it was chaired
by the deputies like the chairman and Managing Director of SIDBI and the CEO and
members Secretary, Managing Director of National Northeast and Handicraft
Development Corporation, Chairman and Managing Director of cottage silk importing
and various other stakeholders of Government of India, including from Ministry of
Information Technology, Ministry of Textiles and Ministry of Northeast region. The
outcome of that national stakeholder's Conclave was that there is a need and necessity
to have market access for MSMEs in the textile sector. We also need to have financial
access. Besides, we need to have access to sustainability and the need for technology
access for our weavers, for the industry, which is textile and fashion. So the next step
was to go forward and be under the leadership and guidance of Dr Glory Swarupa
Director General, who is also the guest of honour for today's event. Under her
leadership, we proposed to organize the first Conclave in Banglore followed by
Mumbai and followed by New Delhi. So, we connected MSMEs, the textile industry,
and startups with new trends in the marketplace. The whole initiative was done by ni-
msme and the concept was initiated by us, IAMKHADI in consultation with NFDI and
Dr Ajit Nigam. We tried to gain the linkages between the new business entities and the
buyers, both in India and internationally. We have chosen countries like African
Union, Asia Pacific, and the UAE as our trading partners and we tried to engage with
them for new trends and for enhancing the trade between both countries. Moving
forward we organised for the first time in India the startup fashion show supported by
the Ministry of Textiles with the export promotion council. Then for the first time in
India, we gave a chance to the budding startups who had products but did not have
enough financial support to support themselves, to participate and showcase their
products. So through NFDI, we give them a platform. They need mentorship and
financial support. They need market access as well. We have learnt over time all of
these things can be only achieved through technological interventions. We thought of
creating an alternative investment fund under the leadership of Dr Ajit Nigam.
Through the support of funds through SIDBI and NFDI. So we did the round table
conclave in NIFT New Delhi chaired by the secretary textiles of ni-msme and we have
invited all the different ministries including the Ministry of Finance, Ministry of I.T.,
Ministry of Department of Economic Affairs, to be part and to deliberate that how the
special fund can be created for these startups. In India, we haven't come across any
investor who has focused especially on the textile sector and the fashion sector. We
feel that this gap can be bridged using technology, research and skilling. So recently
the Ministry of MSME has been interested and has given us the mandate to put
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together ideal entrepreneurs. These types of entrepreneurs create will aid in
motivating more young entrepreneurs in the fashion textiles ecosystem with NFDI. We
are also coming up with now top leadership series. Those would be on education,
pharma, textiles and health. Recently, the Ministry of MSME has also entrusted us that
we should focus on this specific sector Government of India and keeping in mind the
current G20, we have strategically chosen countries like the United Kingdom, and
Indonesia as a part of this globalspin conclave so that we can further enhance and see
what all technology and dimensions of knowledge exchange can be added. But I would
like to thank all the honourable guests on the dais and the audience for coming by and
being a part of this event.

Keynote Address by Dr Glory Swarupa

Today's chief guest. Ms Myra Widiono Chairperson, Indonesian Natural Dye & Fiber
Organization (WARLAMI) Government of Indonesia, Guest of Honour Dr Subhransu
Acharya Chief General Manager, Small Industries Development Bank of India (SIDBI)
Government of India, Mr S. M. Zillur Rahman Vice President, World Association For
Small and Medium Enterprises (WASME) from Bangladesh, Dr Ajit Kumar Nigam
CEO & Director, NIFT Foundation for Design Innovation, Ministry of Textiles
Government of India. Mr Yash Arya, Founder & CEO, IAMKHAADII Foundation
(IAMKHADI) & GLOBALSPIN. Country Delegates from Indonesia Malaysia and
Singapore and Dr Sanjiv Layek, Executive Secretary, World Association for Small and
Medium Enterprises (WASME). Greetings from National Institute for Micro, Small
and Medium Enterprises. Ministry of MSMEs Government of India. I'm very happy to
be part of this Globalspin Trade conclave supported by the Ministry of MSMEs
government of India, International Cooperation Scheme being organised jointly by
WASME and IAMKHADI Foundation. I think during COVID and after COVID as we
are talking about the Aatam Nirbhar Bharat, and the target of a 5 trillion economy, we
are trying to bring more and more start-ups and incubate more entrepreneurs to
improve the rankings in the Global Innovation Index and to promote more innovations
and of course, technology amongst all the sectors. In India, we have so far on the
reports 6.3 crore micro, small and medium enterprises, but that is not the actual
number. We have many more enterprises in India that are not being registered. We
know many in the informal sector are under the unorganised sector. So the
government is trying its best and we are putting our efforts to bring more people into
the formal economy so that they get more benefits and more profits. The sector is also
providing employment opportunities to 111 million citizens in this country. So this is
one of the economic engine for our country. 17 schemes initiated by the Government
of India are helping MSMEs with technology for finances, refinancing, upgradation,
for diversification. We are also focussing majorly on traditional textile promotion and
business development. We are putting, a lot of investments in the growth and
development of overall development of the SME sector in the country, including the
union dividends. We have close to 60 schemes from the ministry. Out of them, one
scheme is also in international cooperation. We have invited international experts to
share their experiences, to share their challenges, offer solutions, and to also take back
the experiences and learnings from India. The objective of this conference is to bring
infusions from all the stakeholders, from the MSME sector, be it the practitioner, be it
the professional or financial institutions, industry to create a platform wherein
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stakeholders come and brainstorm. So how do we proceed? In India we say “Roti
Kapda Makan”. Firstly, food is the major, basic need of a citizen. Next comes the
clothing. We are talking about how to have, the best nutrition, and maintain good
health and fitness. In clothing, we are talking about fashion. So fashion with tradition
and fashion with innovative technologies and fashion with minimum investment. We
should try bringing the designers, the women groups and the rural folks to the
forefront. So this scheme is one such platform to bring a group of artisans, weavers
and craftsmen onto the global platforms for creating networks and collaborations. It
is not only through these conferences, but financial assistance is also given to these
groups to go and participate in global exhibitions, and trade fairs to market their
products. I appreciate the efforts of WASME, and the IAMKHADI foundation for
coming together to organise this conclave in Banglore and I also appreciate the local
practitioners and traders, business people for participating in this conclave. I think
that the discussions, whatever is planned for tomorrow will have very good speakers
and panel discussions. So I think you will get a lot of information most importantly on
how to get financial assistance, and how to do registration among others. We are also,
as a national institution involved in the implementation of the Ministry of MSMEs
Schemes. We do a lot of policy advocacy. Advocacy to the Ministry of the MSMEs,
Government of India and other ministries. We do a lot of capacity building of officers
like industry development officers, Ministry of MSMEs, Financial Institutions etc.
Most of the bank offices, need to have an understanding of the ministry schemes. So
they lack the power to instrument their financial product to the beneficiary. That's why
we try to build the capacity of the officers also, especially bank officers. And we do a
lot of international cooperation events, including programmes supported by the
Ministry of External Affairs, Government of India. For 55 years we have been doing
these programmes and after COVID, we have started the offline programme again.
One important thing I would like to highlight here is a scheme implemented by our
ministry that is the Scheme of Fund for Regeneration of Traditional Industries
(SFURTI). It is a very good scheme. We are implementing this scheme. So this is
basically to promote a rural artisan, or craftsman as a businessman. It is related to
handlooms, handicrafts, any rural craft, rural art and also agro-food-based industries.
So across the country, we have implemented completed so far 151 clusters and we are
working on 40 clusters that involve handlooms, handicrafts and natural fibres like
bamboo clusters, furniture clusters, food clusters, honey clusters, many processing,
food processing, coconut processing etc. We are creating the common facilities for
these artisans and we are also upgrading their skills in terms of marketing skills and
sourcing the raw material and also now helping them to go on to the E-platforms. They
don't have the skills to talk about their product, so we are equipping them with this
56% of our population is very young, and in the season of innovations and startups. A
lot of investments are going into this innovation. You can reach us through e-mail or
any social media platform. Let us promote our Indian culture, our Indian traditions,
and our Indian style Indian fashions whether it is textiles or plastic. electronics,
aerospace, anything. So let us promote that and reach the second position in terms of
GDP and achieve our five trillion target. We are serving the nation and we are here to
support entrepreneurs.
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Presidental Address by Subhransu Acharya

Ladies and gentlemen, it gives me immense pleasure to be here amongst all of you.
Innovation is something that is the need of the hour but in many instances, we club
both handloom and power loom under textiles, and therefore the handloom sector
doesn't get the kind of policy attention that it requires. So, there is a need for a renewed
focus on the handloom. I'll just talk about some of the very eclipse examples and
learnings from the clusters that we have worked on, since we have been working very
closely with the MSMEs on the field and recently we made one small intervention,
under our project Care in the Zuri cluster. There is a Zuri cluster in Delhi and we sat
with the ladies who indulge in the Zuri work to understand what exactly is the current
situation and to make the right kind of intervention. There were so many things that
came out of our discussion but the one thing that touched us was that the Zuri work is
very strenuous to the eyes. They lose their eyesight very soon. So, they asked us if we
can do something about it. Hence, very unconventionally we added eye testing and
provided good-quality spectacles under our business development services. What I'm
trying to say is unless sitting with them in different sessions we cannot understand
what is the business development service requirement of the cluster. Making a study
and then prescribing certain policy prescriptions is easy. But we need many more such
efforts and need to understand what we can do. We are also working for the last one
and a half years with Ikat Cluster. You must have heard about the Sambalpuri Saris
and all that happens in the Burgund district. It was part of the Undivided Sambalpur
district in western Odisha. Ikat Sambalpuri is very famous there. We also discussed in
detail with the artisans, and the weavers what is their requirement. A few years ago we
were talking about doubling the farmers' income and now people are talking about
doubling the weavers' income. But how do we do it? What happens is selling is not an
issue in the Cluster or the Sambalpuri. It sells like hotcakes. What is the issue? How
do you increase their income? Then you deep dive and see that most of the sales are
happening locally or at the max domestically within the country. So, 70% to 80% of
their sales are local sales. They are therefore happy that whatever they produce is sold.
So in this case, you increase their income by making certain individual design
interventions as per the taste of the modern market. Secondly, the weavers might have
invested, say, for example, 15 days or 20 days in making a Saree but when it comes to
product costing, how do they arrive at the cost of the product? They do not know. They
do not follow any scientific method of product costing. Then these days we are talking
about how everybody is coming on digital platforms because of technological
interventions. If we have to do something, it has to be technology. I'm happy this two-
day event will also discuss blockchain, Web 3.0 etc. But at the same time, at the cluster
level, when we are talking about increasing their income, their income can only
increase if their percentage of global sales increases. We have to take care that their
products reach is expanded, and the outreach is extended to other geographies. How
do you do it? It is technology. Today many of you might have heard about the new
platform called ONDC. This ONDC platform is the democratization of digital
commerce. So, when somebody gets into, say Amazon or Flipkart, they get access to
just one site and possibly in some cases, people pay money for purchasing
optimization. The companies which possibly can afford more discounts or
commissions to the digital commerce platforms, their visibility will be more. The
government of India to alleviate this problem and to give access to especially the
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micro-entrepreneurs, the artisans, and the weavers, has come out with this ONDC
platform, an open network digital commerce platform that will be democratizing
digital commerce and everybody can access it. We are a big investor in the ONDC
platform and we are also trying how we can help these people. So, if we are talking
about increasing income, it is not just blockchain or something. You have to see that
the product outreach is expanded and we can expand that only through the
intervention of technology. With those things in mind, we have entered into an MoU
with IIM Sambalpur and we are churning out the necessary business development
services along with our partners KPMG and IIM Sambalpur. Everybody will be
involved and they can do the intervention. Since after two years or three years, what
happens in most interventions, lending the existing intervention, and then normally,
it ends there. But if you create ownership of the intervention in that cluster and
evaluate it, then they also will take the law. We don't have to spoon-feed them for years
but rather for 2-4 years and gradually come out of it and let the stakeholders take it
forward. Such interventions are happening today and they demand a share of an
organization like IAMKHADI. Further, some of the traditional art forms are getting
extinct there it is passing extinction within and we need to rediscover those kinds of
art forms like weaving forms and do something about it so that these arts have not
been lost forever. We are also trying to do something of that sort for some of our
projects. So definitely when we talk of increasing our weaver’s income by 100%
through Digital interventions, we must also keep in mind the actual problems that are
based on the ground by the weavers, and by artisans, and see what kind of
interventions will need the funding. Thank you.

Special Address by Chief Guest Ms Myra Widiono

Our planet and mankind are threatened by climate change. The UN has reminded us
that the number of human beings in the world has exceeded 8 billion, increasing the
need for food, clothing, and housing. India, with the second largest population in the
world (1.4 billion), and Indonesia, with a population in the fourth rank (275 million),
are facing major challenges in meeting the needs of their communities and at the same
time turning the wheels of the domestic economy. Sustainability must become a "core"
value to strive for, and the history of building prosperity by exploiting nature must
come to an end. India and Indonesia have chosen a strategy to develop SMEs to meet
the needs of the community while also propelling their respective economies forward.
Both countries have natural resources that can be developed and complement each
other to strengthen efforts to achieve sustainability.

Based on SDGs 2030 (Sustainable Development Goals), we are planning the
programme to End Poverty. Despite being exploited and working unreasonable hours
in the textile industry, particularly the fashion industry, many artisans and workers
end up in poverty. The artisans must be elevated by giving them new skills or
sharpening their existing ones, which may also affect the quality of the output. Many
art forms that were dominated by women were subjected to abusive treatment based
on their economic and social standing. It is required, therefore, to remove all forms of
discrimination, especially in the workplace, while also encouraging women to learn
and have an equal chance. Responsible consumption and production will start with
the usage of eco-friendly substances for main materials. The use of natural dyes to
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replace chemical dyes to achieve a sustainable environment ecosystem. The use of
natural fibres needs to be encouraged to raise awareness of the environment. The
growth of local businesses related to production should be promoted. Partnerships
between stakeholder groups must help each other to achieve the goals. Future
partnerships related to natural fibres for sustainable production should be promoted
such as Silk (Eri silk): Eri silk also develops in Indonesia, but the cost of production is
still categorised as high. Cotton: Because of the different geographical settings,
Indonesian cotton is unable to match Indian and Chinese cotton in terms of quality as
a consequence of the temperature and climate. Ramie: The Ramie plant is developed
in Central Java, Indonesia. Doyo fibre: The Doyo plant is developed in East
Kalimantan.

Warlami as a pioneer of natural dyes organization in Indonesia is ready for further
discussion and partnership related to textiles innovation and revitalization with
natural fibres and natural dyes between Indonesia and India.

4 main ideas to maximize textile in Fashion Business Terms should be:

1. Local Inspiration as Identity processes to meet fashion trends: By the time
of our forefathers, local objects had already served as inspiration for traditional crafts.
Because Indian textiles influenced Indonesian textiles, there are similarities in
technique or pattern. Many Indonesian textiles are influenced by patola. Local
inspiration used in traditional textiles (batik and woven textiles) is frequently a
simplified version of the original. For example, the ikat woven by NTT used simplified
forms of horses, shrimps, turtles, and so on. In addition to traditional textiles, local
inspiration appears in modern fashion trends in various forms and techniques such as
printing, painting, embroidery, and so on to fulfil fashion trends.

2. Design Process using traditional textiles: The design process in traditional
textiles started from scratch, depending on the form of the textile: for example, the
ikat, started from binding the thread; the songket style, started from pattern making;
or the batik which started with the sketching process. However, the design is more
than just a decorative image; it also contains the textile's value, norm, or purpose. In
some areas, both in Indonesia and India, there are some prohibitions in the pattern;
some might only be used by the kings and nobles, or some might only be made with a
special traditional ceremony.

XA KLII
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3. Local content in fashion business terms: In the fashion industry, local content
seems to appear in fashion business terms. The traditional textiles (from Indonesia
and India) appear in ready-to-wear for formal purposes such as apparel, accessories,
and so on. The form of the fashion and the textile itself is sometimes modern yet
simple, focusing on market preferences. In the fashion industry, business and
sustainability cannot be separated from the cycle of the process, artisans (the makers),
artisans' living standards, patterns, materials, and environmental issues. Making
fashion more sustainable is central to its future.

4. Possibility in the bilateral agreement between India and Indonesia: Some
possibilities for international agreement and investment could start in the bilateral
relationship between India and Indonesia, especially in the textile and fashion
industries. Both countries, in particular, have a long and meaningful cultural history
in traditional textiles. The agreement might expand into a multilateral agreement
(G20—developing countries in the southern hemisphere). India, one of the biggest
populations in southern Asia with excellent human resources, could be a leader or
pioneer in developing partnerships in digital technology (ex: metaverse, blockchain,
etc.) platforms for collaboration.

To conclude, to maximise the long-term sustainability of textiles, technology,
improvement, cooperation, and collaboration are needed by many stakeholders to
achieve high-quality output to expand the global economy while keeping the
environment in mind. Partnership in a relevant context may raise the artisan's living
standard and refers to the SDGs 2030 in many ways.

Panel Discussion & Presentation on Technical Textiles
Moderator: Dr Ajit Nigam, Director and CEO NFDI, Ministry of Textiles,
Government of India

Panellists: Mr S.M. Zillur Rahman, Chairman Rahman Group, Bangladesh, Dr
Mohan Kumar R, Founder Fanplay, IoT,
Mr Falguni Roy, Process Leader, Decathlon Sports, India,
Mr. Abhijit Ranadhir, CEO, Sumeru Digital Solutions,
Mr. Avinash Kaushik, Founder and CEO, WAKA World.

I would now like to welcome our guests, joining us for the discussion and presentation
on technical textiles. Dr Ajit Nigam, Director and CEO NFDI, Ministry of Textiles,
Government of India, Mr. S.M. Zillur Rehman, Chairman Rahman Group, Bangladesh,
Dr. Mohan Kumar R, Founder Fanplay, IoT, Mr. Falguni Roy, Process Leader,
Decathlon Sports, India, Mr Abhijit Ranadhir, CEO, Sumeru Digital Solutions, Mr
Raja Naik, South India President, Dalit India Chamber of Commerce and Industry. I
request all our guests to take their seats on the stage. We also call upon Mr Avinash
Kaushik, Founder and CEO, WAKA World.
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Dr Ajit Nigam: Good afternoon. Let’s move to the sector that is a part of the textiles
but it's kind of becoming a buzzword in the country. So we talk more about technical
textiles. What do you think technical textiles mean? What should the country do as
such to promote the exports of technical textiles leading to employment generation in
addition to what are other countries such as Bangladesh doing? What are their
thoughts about it? So I would like to hear from them and then to Metaverse, is it a
dream or will it create a lot of business opportunities?

Mr S.M. Zillur Rahman: Thank you very much, Mr Ajit Kumar. We have a lot of
demand for technical textiles in Bangladesh. By 2024 208.5 billion dollars will be the
net worth of the technical textile sector which is a big volume. In Bangladesh, we are
following the latest technology, the latest demand and the latest trend in fashion.

Dr Ajit Nigam: I know. So let's hear from you. When we talk about technical textiles
from your perspective, So there are 12 sub-sectors of technical textiles.

Mr Avinash Kaushik : I am Founder and CEO of WAKA World. When you say
Metaverse is another new medium for showcasing fashion, fashion is all about self-
expression. So, we spend an average of 10 minutes on social media. But what is
predicted is very soon, we will be spending close to one hour in these digital words and
with these digital words, we have our position in terms of our avatars, you can get as
creative as possible. So, if you're a sports fan, you may be wearing a jersey of your
favourite football club or a cricket club. You may not need a textile, but it can also be
animated expressions. One-third of the world is already in gaming, not our generation,
but Gen Z. So, the new generations are digitally born, digitally native. So, they evolve
with that. It's not just for gaming. Now you can also create a retail showroom, in the
immersive world. So as a textile or the fashion industry, we can showcase fashion in
this new world and together with not just the physical textiles that are fabric, we also
need something for the avatars in these immersive worlds. A full-fledged metaverse
will take time but as we progress, we will see many use cases. The most obvious use
case for the industry is to showcase a new retail showroom, a designer’s collection, and
also for individuals to have avatars and share that different asset digital fashion assets
right. So that's the opportunity we are seeing. And then when it is digital, you need to
have a copyright or ownership. So, for that reason, there is a digital asset right in the
form of blockchain-based digital assets. So that's being created on Web 3.0, which is
very decentralised. Everything is on the blockchain, so it's just a contract. We know it
is very technical but at the end of the day that is just simple copyright which is on the
Internet, the blockchain, so that's Web 3.0. It is creating an opportunity for fashion
designers, fashion makers, designers and creators to own an asset and claim that
ownership through a blockchain-based infrastructure. Metaverse is an immersive
world and Web 3.0 is more of a blockchain-based, decentralized world, merging to
make it more powerful. So, we are working with fashion brands and retailers to create
those immersive showrooms. So that the designers can showcase them.
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Dr Ajit Nigam: All right. So, what you're saying is we require changes in the business
model itself. One has to start planning for that.

Mr Abhijit Ranadhir: Many people think that the metaverse is going to shut down
the traditional market, it's not going to shut the traditional market rather it’s going to
bring the best of both the physical and digital world. The NFT will provide the due
credit to everyone right from the artisans who have created the fabric to the vendors.
So we can rework a business model in which everyone will get the benefit. So metaverse
will in essence integrate the traditional and the digital market in the best possible way.
That is the reason that it is predicted Metaverse will be 6 trillion to 13 trillion markets
by 2030.

Dr Ajit Nigam: Would like to hear from you Mr Falguni Roy, that what is the
organization and how do you think the world of tomorrow would be? And also about
the technical textiles.

Mr Falguni Roy: I'm from Decathlon sports India. So, this brand is not a new name
for all of you. Today I have a small presentation to show you how the brand is looking
forward to having its production manufacturing units. How the supply chain will look
like. And in terms of technical textiles what will be the volume, from where we are
purchasing and how India can play a big role in that?
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I 1.2 OUR PROCESS (PRODUCTS)
WOVEN World Store Turnover by Product family /2021
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Take Away

I will share the global share of Decathlon, which is especially relevant to technical
textiles and the contribution of India. Our purpose is to sustainably, make the pleasure
and benefit of sports accessible to the many. Three major sports that are trekking, and
mountain hiking represent 40 percent of our sales and are majorly comprised of
technical textiles. 8 major sports that represent 44 percent of the revenue also
represent technical textiles. In terms of product category taping categories represent
31 percent of our turnover which are all from technical textiles. In our company, we
represent only 6 percent of the natural fabric rest are synthetic. Almost everything is
imported today and is not produced in India. So there is a good scope for India,
Bangladesh and Pakistan to make the production of textiles possible in Asia and
reduce the import of manufactured textiles from all the other countries.

B 1.4 THE WOVEN TEAMS (people, orga...)
Mapping of Woven Production / 2021
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So how does that happen? When we look at the local manufacturing of many states in
India, we understand why India is lagging and where we need to focus. Thanks to the
government initiatives such as the PLI scheme that they have recently taken as a result
of which many firms are coming forward in the field of technical textiles. Special trade
benefits can also play a big role. A lot of chemicals used in the manufacture of technical
textiles come from China. So even if we have manufacturing capacity in India we still
have to depend on other countries which makes India costlier when compared to other
countries.

Dr Ajit Nigam: Very interesting. Thank you very much. Dr Mohan, Sports tech is
your forte and you have been working on it for quite some time. What do you think a
new enterprise in this sector will require? Also, brief us about your work and your
expertise.

Dr Mohan Kumar R: I am the CEO and founder of Fan play IoT. A few years back,
we started on a journey where we said that Bangalore can be software capital, why
can’t we start making smart textiles? Most recently, we have got an order from one of
the biggest brands in India and the launch is likely to happen in the upcoming season.
I think the post-COVID trend has been that a lot of people want to come out and mingle
and socialize because have all been coped in our own homes. It became very difficult
for us to get the supply chain organized one is on the textile side, fabrics are still a
problem. And also, on the electronics side, there is a lot of component shortage. We
have started manufacturing in India. A recent report from one of the market research
firms said that by 2027, India will have a 100 billion-dollar industry. That's massive. I
mean, we don't today have sports as an industry as it's organized in a certain way, but
it's not a business. It's not recognized as an industry. Quite soon that's going to happen.
And globally, you can see that there are plenty of opportunities. The FIFA World Cup
is just going to happen by this weekend. So, India, being such a huge exporter of hand
looms and stuff, also would be a big sector, which we can focus on. And once you have
a base where you can embed electronics, and have software running on it, the potential
is immense. But we started with sports because that's the most exciting thing India has
got a younger demographic. So, we wanted to target that. But if you think about it,
technology is also scalable, to other fields because we are monitoring the heart rate,
respiration, temperature and so on. So it can go health tech. We can go to industrial
IoT. It can go to the military. We have an ongoing association with the defence as well.
So, within the domestic market, we have ample scope. I think it's time to build up a
focus on locally developed brands because there's immense talent here. I think we need
to encourage Make in India and other programmes. I think the government has a lot
of effort and time to frame that. So, I think even at that educational level, we need to
provide some confidence to the students. So I think the workforce and bringing them
into this new industry is also very critical because in a few years we will have a huge
shortage of labour even in the manufacturing sector that I'm sure anybody from the

manufacturing sector here would appreciate that it's becoming very, very difficult to
find skilled labour.
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Dr Ajit Nigam: We talked about the metaverse and we talked about technical textiles.
I would like Mr Rahman to talk for a few minutes about the international opportunity
that can be fruited in terms of metaverse, technical textiles and Web 3.0.

Mr S.M. Zillur Rahman: I observed the use of Metaverse just now. I have a
technical team at the backend that can give a better idea about the use of technical
textiles and the metaverse. But the most important thing is the skilled manpower can
provide a lot of benefits to the industry.

Dr Ajit Nigam: Metaverse requires a different skill set, and technical textiles require
a different skill set. What are your thoughts on that?

Mr Avinash Kaushik: It's not a digital world as such but it’s an internet-driven
digital world. So metaverse unless you start wearing immersive gear like the virtual
headset, you will not feel in the Metaverse. So, technology has always been giving
insights and inputs about value chain integration, and communication and the world
is getting closer day by day because of the internet and digitization. So Metaverse is
just an extension of that. Even without Metaverse, we can connect with anyone in any
part of the world. The only thing is that digital catalogue viewing is becoming more
immersive. Right now, it’s a third-party view, i.e., you are representing an avatar in
the virtual world but once you have the headsets coming in, very soon we will have
such devices. That makes you feel like you are in there.

Mr Abhijit Ranadhir: I want to add one more thing which is the right distribution
of the resources amongst each stakeholder transparently, starting from artisans to the
end product user i.e., the customer. This is only possible through blockchain
technology. So Metaverse is nothing without blockchain technology that is making it
this powerful.

Dr Ajit Nigam: So you are talking about the social impact as a consequence of
metaverse and how each person involved starts becoming economically empowered.
Mr Falguni how would you summarise this?

Mr Falguni Roy: This technology will also force brands to redesign and reinvent
their business model and websites.

Dr Ajit Nigam: Dr Mohan, over to you.

Dr Mohan Kumar R: I have my personal opinion about Metaverse, which I no
longer share it's a physical world by the end of the day. If you think about what are the
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two industries which have restarted and have very good growth? One is the travel
industry and the second is the retail industry. But Metaverse does have its
applications, it has pros and cons like any of the other technology. I think the point of
reskilling, and upskilling is an important aspect.

Dr Ajit Nigam: So in this discussion two very different opinions came. One of them
believes that Metaverse is the future while the other is not ready to accept it. Will it
just be Metaverse or a physical world or the integration of both?

Panel Discussion & Presentation on Design and Innovation
Moderator:Dr Ajit Kumar Nigam, CEO, NIFT Foundation for Design &
Innovation

Panellists: Ms Carmanita Mambu, Foreign Expert and International Fashion
Designer, Indonesia
Ms Djumirah Myra, Foreign Expert and International Fashion Designer,
Indonesia
Mr Badrinath Gulur, Director, Social Accountability International
Mr. Avinash Kaushik, Founder and CEO, WAKA WORLD
Mr Ganesh Subramanian, Founder & CEO, STYLUMIA
Dr Devraj Dasari, Chairman, MSMECC
Mr Maresh Suhas, Founder, FABORG Private Limited

Dr Ajit Kumar Nigam: What do you mean by design? Is design limited only to the
design as we understand or is designing a larger concept as such? For Example, ESG
leading to sustainable design is not simply a design as we perceive but it is much larger,
so I would like to have your opinion on this.

Most of the discussion was led by Badrinath Gulur and other panellists
agreed with the points made by him. Presentations shared by other
panellists are available for reference in Annexure G.

Badrinath Gulur: Fashion is not complete if you don't understand the social fabric
of the artisans and the workers who work. Unfortunately, as we go across the world
that is the world rule. The board of directors do not understand the pulse of the
workers. There is absolutely no connection there. To that extent, our organization is
the creator of the International certifiable standard where several brands all over the
world have their suppliers certified and it's very heartening to note that out of the 5000
companies certified, India is second, Italy has the highest number of certificates very
closely followed by India. China is trying to catch up with us, but far away. Like
Vietnam and so on. It's not just in the government textiles, footwear and deploys
industry, we're also providing equivalent in about 56 different countries, so the real
mission of our organization is to advance human rights at the workplace and envision
a world where businesses, the communities and the workers come together. Because I
think the weakest link in the production chain in terms of welfare and wages will
always be the worker. As the worker is the only person in a company who has a role
and responsibility but no authority in terms of human rights. Today we talk about ESG,
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access to remedy, and access to opportunities. We believe that every business in this
world, irrespective, of whether it's a small, micro, medium or large enterprise, needs
to have a social fingerprint and that fingerprint is what impacts society. Because there
is a certain intent and there is an impact. So last year, I lived for four months in Jakarta
in Indonesia and I was looking at many artisans in Indonesia's trying to get access to
funding. You can't go and tell an artist to comply with the laws of the land and all of
them because it's all about livelihood issues. Long story short, if you want to make your
business connection with accountability, we designed what we call a social fingerprint
model and it's a very simple model where a management system has to be designed for
even micro-enterprises that will go through some very specific policies procedures and
they will be able to implement a system around social compliance and social
accountability. As of today, we have probably focused on all of this. We have carried
out more than 6000 such inspections and we have more than probably another 10,000
micro-enterprises of purchase. It's a very simple model This design is not so much
technical. We looked at the social part of the design. Thank you.

Panel Discussion & Presentation on Supply Chain Traceability in Textiles
Moderator: Mr Vishwajeet Kumar, Director, TraceYarn (M/s tESG Innovations Pvt.
Ltd.)

Panellists:  Ms Sonny Mohanty, Foreign Expert and Co-Founder, Bitqin
Mr Kamlesh Nagware, Chief Technology Officer, Snapper Future Tech
Mr Manish Chandrashekar, Founder, Workframe Technologies
Mr Manajit Rath, Chief Product Officer, ReshaMandis

Mr Vishwajeet Kumar: We are going to discuss a very interesting topic that is
sustainability in textiles. The panel here has the technical expertise, they have burnt
their hands, built platforms with a lot of focus on traceability and blockchain and other
spaces and they have the understanding of the market and how the Indian market or
the global market for that matter. What is the need for traceability? That is what we
are going to understand today. ay, so we have Sonny Mohanty, Foreign expert and co-
founder, Bitqin then we have Mr Kamlesh Nagware, CTO, Snapper Future Tech, we
have Manish Chandrashekhar co-founder Workframe Technologies we have Mr
Manjeet Rath CPO ReshaMandi. We have heard a lot about traceability, in terms of
blockchain metaverse what people are doing but the core problems remain the same
of traceability in textiles. So, let's start with you. You have identified the problems that
are in the textile domain.

Ms Sonny Mohanty: ESG is something I know theoretically but I have not worked
in this space. I have been working in the crypto and blockchain space since 2016, so I
do understand how technology has a use case in different sectors, including, the supply
chain and the textile sector. But otherwise, I worked in fintech, mostly financial
services. So basically, before we understand how technology can make or break, we
have to understand our industry. So, I got an opportunity just by speaking with people
from here attending, that what are the challenges that this sector has. What is
greenwashing? I'll come to the definition later. But after speaking with many of you, I
realised that the common issue was a lack of transparency, lack of traceability, and
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lack of trust. Again, no authentication, no intellectual property protection, and no
consumer awareness. There is no database where we can gather some knowledge
about this entire sector. Greenwashing is a very big, I would say, issue globally in every
supply chain sector. So what is Greenwashing to start with that? So, greenwashing in
simple terms is when an organisation or a company or a brand makes misleading or
false statements about the sustainability of a product or service. Just providing
incorrect information and misleading consumers and companies and telling you false
narratives. We have all seen Chinese products in India as well and also abroad. There
is nobody to validate that. So why would it be it will pass efficacy? Blockchain is the
solution and Intellectual property protection. We are talking to a few artisans that are
not educated, but they had some art pieces which they wanted to promote
internationally. I'm buying a thousand pieces of art from them. I'm going to help to
promote them in the international market. So, these people are poor. They have put a
lot of hard work into creating those pieces of art. But that gets rebranded as somebody
else with a bigger margin and sells it to high-net-worth individuals in other developed
countries. So again, blockchain is going to solve that.

Mr Vishwajeet Kumar: So next I'll be coming to Kamlesh and Manish. Both of you
have built a product and experienced the market. So first, before you go through what
you built and how it came about. I want to understand what was the motivation. What
made you build this?

Mr Kamlesh Nagware: So as Sonny mentioned about the challenges in the supply
chain, not just in the textile, it could be any supply chain. We were working with a few
customers in the UAE in the food industry and applied the same logic in the textile
industry. I have been working in the blockchain industry for the last six years, so I
know how a blockchain is valuable in terms of trust and transparency and ensuring
the security of the product.

Mr Manish Chandrashekar: We had started as an enthusiast when I started with
blockchain. Trying to find a problem statement and a possible solution. But, when I
looked at my area of interest, I was more into sustainability more into ethical sourcing
kind of things, and that's when I got an opportunity to work at the Bill Gates
Foundation when I was a second-year engineering student. So that's what my interest
was. I started working on concepts like menstruation hygiene, and CSR framework,
that later translated into the textile industry.

Mr Vishwajeet Kumar: I was coming to that because ReshaMandi has been
working with farmers and manufacturers. So now I want to understand from you that
we are talking about traceability. That is the main focus and you are working with the
stakeholders. So how do you see it? What is the need?
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Mr Manajit Rath: I believe traceability is a means and not the end. So, when we are
talking of sustainability, transparency, IP and all of that traceability is the factor that
is going to enable these. So, traceability is going to lay the foundation. And then based
on this foundation, we can build different use cases. This kind of data is present. So,
the data is a very powerful decision-making tool. Traceability will provide that data to
make the decisions and prioritise other problems and to be able to drill down, pinpoint
the problem and solve it. The apparel industry today is globally based on all
manufacturers, about 80 billion to 150 billion every year and contributes to about 2%
of the carbon footprint. Now 2 percent I think is next to only the oil industry. So, it
sounds pretty bad, but the good thing is these just estimate the number could be much
lower or much higher. So, the point is that with traceability we get these estimate
numbers closer to actual. And then they can drill down and pinpoint where exactly is
the problem and how can we solve that. So that is the power of traceability.

Mr Vishwajeet Kumar: So now coming back to you, Sonny. You speak about
blockchain technology that can solve the issues. And there are other technologies like
Web 3.0. So how do you see technology in general, not just the blockchain in general?
So how do you see this technology in general changing the industry or enabling it?

Ms Sonny Mohanty: So through Web 3.0 decentralization is the need of the hour.
No more than these big players, Google and Facebook can be the owners of data. When
you have control over your data, you're not passing their control to a central authority,
it is called web 3.0. And why this is becoming popular because we have evolved from
a static page to a social media giant like Facebook. This technology can disrupt many
industries.

Mr Kamlesh Nagware: We have developed a product called trace chain where you
record end-to-end data till the consumer level and you can see the traceability like the
ESG goals, sustainability and other things. There are many firms such as Zara, H&M,
and Decathlon that have developed the use cases of traceability in India. From end-to-
end blockchain can also be used in the plastic recycling area. The same can be used for
any supply chain so we tried the textile industry. And how it works, so every step adds
some information to the common ledger and whoever wants to see it, they can see the
entire supply chain life cycle. This can also be used in the NFC tag where you can
simply use the NFC tag on your apparel to get the necessary information.

Mr Vishwajeet Kumar: So now we have a solution like a blockchain that enables
traceability, but how we are enabling the consumer? That visibility is the QR that
comes with the risk that it can be copied and pasted. There is a solution with risk.
Manish, let's hear about you, your firm and the product itself. That is the whole idea
of this discussion to identify what are the issues of the blockchain and how to solve it.
But what is the potential solution to do it?

31| Page



Mr Manish Chandrashekar: I started my journey as a blockchain developer as a
research intern at the Bill gates Foundation where we were trying to digitize
unorganized markets. This was even before when the UPI came in. So that kind of an
experience when we relate to the local market and then I started this research
internship. The research internship was blockchain technology in menstrual hygiene.
So how workers can get menstrual pads and prevent CSR leakages? Later, I shifted to
community agriculture. I later developed my startup where I was formally introduced
to Web 3.0 and blockchain. I was the co-founder of this company with the Nordic-
themed design partner. We worked with premium brands in Nordic regions and we
used to sell their story to the end customer. Let’s say you go to London and buy
beautiful cloth and see a QR code associated with them. Through this, you are going to
get to know the journey of the product or if not, the store’s experience. If you are on an
e-commerce website, you receive a plug-in, in that plugin which you can get to know
the entire journey of the product. And so, what we did was digital supply chain
management where manufacturers can be used to connect to their vendors, usually in
fibre, fabrics etc. In data-driven decisions, all the data is assembled not only for end
customers to take a decision but even for vendors, and brands to select their potential
brands and all this was powered by blockchain-powered traceability.

So, this is what the QR code would lo like. We had just positioned as I mentioned.
Supply chain management is used to verify the credentials, let’s say a vendor claims to
have a certification, we used to verify that by hash coding the certification and looking
at the certification id and verifying it. If a brand has more certifications we can give
them a sustainability sticker, which was called a batch and this was accepted well in
the Nordic regions. This is something that we built. We had more than 7 brands in the
Nordic regions that were using it. I tried reaching out to Myntra's Head of Sourcing,
Mr Kaustubh. He said Mahesh this is a great project but we can’t do it in India because
in the Europe region it is more of a margin market and in India, it is a competitive
market, so if Myntra tries to do this its competitors will get its sensitive information
such as who the vendors are etc. That was a great takeaway from there. Some of the
other problems that I see with traceability in trade finance. The present way is
manually entering the data. There are lots of other problems if we can have a trade
financing platform for SMEs especially. There is a case study that claims that what
takes 3 months can be done in two weeks once this platform is developed because
eliminates people-based transactions and there is no need for 50 percent of the
workforce. That is one takeaway that I would like to mention to the audience here. The
second takeaway is that I think NFTs work perfectly with luxury brands and to add
some more points to that, NFTs create connections through story-telling, luxury
brands earlier targeted only premium audiences, now they can target Gen Z audience,
crypto-enthusiasts as well through NFTs. All the designs can be converted into NFTs
and only limited designs are made and later that can be experienced in the metaverse.

Mr Manajit Rath: So when you're talking about traceability, we are equating it with
blockchain. There is a whole lot of traceability such as invoice traceability,
sustainability etc. Somebody is entering the data manually, the moment there is
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human intervention, there are increased chances of errors and manipulation. And also,
where is the data cracked? We all know that if the data is captured at the source, it is
reliable. There is one layer below traceability i.e. IoT devices, manufacturing and
automation units all of these should be traceable. So, at ReshaMandi we have an IoT
device which is a through which you will be able to gauge the quality of the product.
Similarly, we use Al to make the product. So today can tell that in this particular batch
of the cocoon, the reliability, of the silk is perfect. This is called traceability.

Mr Vishwajeet Kumar: So basically, what you are telling us is that when we are
talking about traceability and when we are talking about greenwashing as long it is
manual, the technology, data production has to be by devices and not humans, that is
the essence of traceability. Manish, you talk about the Indian market? When you try
to reach out to Myntra and you learnt that it is not feasible in India. If we do it here,
whether it would be feasible, adaptive and used. Because like you said, it's a volatile
market. So, what are the other problems in the Indian context? You maybe shed more
light because you are looking at that ecosystem.

Mr Manajit Rath: We are talking about traceability, there are regulatory bodies that
are coming in. The regulations that are coming, are essentially forcing you to be
traceable and that is more on the social and environmental part of it. But the important
thing is when you are talking about the consumers. Today when we pick up a sari we
don’t have a human connection. There is a difference between traceability and
transparency. Traceability is having the information and transparency is what I want
to show you. What is the information that you want to share, where you will create a
connection with the consumer so that the consumer is ready to pay you high? This
requires a whole lot of awareness and is driven by tech companies.

Mr Vishwajeet Kumar: It has been a very interesting discussion and I'm shocked
that there's a lot to discuss. I'm going to take it off here. But, the key takeaways from
the discussion, are more than what I was expecting. So blockchain is not the only
solution. Traceability is not the only thing, it's just a means to an end. We understand
the need of storing the data.

Audience Last year, I investigated a case of organic cotton farmers from Xinjiang
province in China. In Xinjiang, cotton is banned all over the world. 90% of the brands
don't buy cotton coming from Xinjiang. So we did the traceability of cotton and what
happened was the country of origin was Xinjiang, China. But when cotton was
supplied, it came from Pakistan. So how can blockchain do something to trace such
kinds of things? Because physical monitoring is the only thing that's the answer to that.
So can blockchain replace the physicality of the whole issue is my big question? So the
use case that you are talking about is exactly what Textile Genesis has done. The gene
used is specific from Xinjiang province China and U.S. banned it. You have the
information of the gene encoded.
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Fire Chat Session on Technical upgradition in Traditional Practice - Boon or Bane?
Moderator - Mr Yash Arya, CEO, IAMKHAADII Foundation (IAMKHADI) &
GLOBALSPIN

Ms Sakina Ansari, National President, Handloom Council, Women's Indian
Chamber of Commerce & Industry (WICCI)

Ms Bessie Cecil, Textile Design and Textile Conservation

Facilitation of Mr Prasanna Lohar, Founder, India Blockchain Forum by Mr Yash Arya
Presentations shared by Mr Prasanna Lohar are available for reference
in Annexure G.

Day 2

Key Note Address by: Dr Glory Swarupa Director General, ni-msme, Ministry of
MSME, Government of India

Ladies and gentlemen, very good morning to all of you and greetings from the National
Institute for Micro, Small and Medium Enterprises, Ministry of MSMEs Government
of India. You are well aware that we are working for the growth and development of
the MSME sector in the country and as an institution, we are promoting the culture of
entrepreneurship among all. Our ministry has launched this scheme five years ago,
"The International cooperation scheme". Under this scheme, we are bringing eminent
speakers from around the world and attempting to create a platform for our
stakeholders, regardless of sector, to come together thus creating an interface between
our Indian aspirants and practising professionals as well. So that's why we are making
these efforts. This is the goal after COVID in February. After the second wave, we
started doing this physical program. Otherwise, we were doing virtual programs. We
can consider this version 2.0. Earlier we were talking only about the design now we're
talking about technology, credit connections, market access, and all of that, as well as
SIDBI's financial assistance. They are extending a lot of support for this kind of
program. They are trying to bring in innovations and technology, but the challenges
are several. According to our experience at the National Institute for MSME, raw
materials are a challenge, but marketing is the most difficult. They have domain skills,
and they know how to weave or craft, but they are not on par with the national trends
or the global ones. They are very traditional, but not with these changing times. There
are numerous patterns now. So, how do you keep up with current events? To suit global
markets, for example, our people are very good at making a 6-meter saree, but they
don't know how to sell it. And to suit different clients, we use very vibrant colours, but
in other parts of the world, people don't like these vibrant colours. They need
something "sober," or some sort of mix-and-match is what they want, but we can't do
it. So to orient this: Artisans are at the rural level, but the practitioners are the people
who are the link between these artisans and the government—the policymakers. As a
result, they are critical, and they must first be equipped with these gaps and potential
solutions. Then they can go down and hold people's hands and prepare them for the
Indian and global markets. If they want to sell their product on Amazon or the market,
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they will face several obstacles. The first and most significant challenge is that some
families do not even have a smartphone to take a picture and post it on social media.
We have been making many efforts, but we're not catching hold of the next generation.
While taking a picture and posting it online, they don't even calculate how much the
price should be and leave it to the customer, so even though we say the customer is
god and king when it comes to artisans, we can't leave it to their choice because they
can't fix the price. People who are struggling, and sitting day and night to make a
product are not getting the benefits. That's how the next generation is discouraged
from pursuing this profession, so there was also a discussion yesterday about how
most of the crafts and arts are diminishing and becoming extinct. We can only count
the families. Similarly, raw materials have been a challenge because Telangana has a
large number of cotton silk clusters, but because all of the materials must be obtained
from Surat, there is no in-between point in Maharashtra or even in India. The cost of
production is very high, and they are not getting a suitable profit from whatever
product they are making, including their labour and type. Likewise, there are several
challenges in the sector. As a result, these discussions are critical for all stakeholders,
including academia and industry, policymakers, and financial institutions, as well as
individuals with overseas experiences and aspiring and established entrepreneurs. as
they are also discussing blockchain technology. So, whatever the technology is,
whatever the institutions want to do with it, If they can bring it to us, we can take it to
the ministry, and the government will see that more and more platforms are created.
Interfaces are arranged so that we can come together and discuss and with a strategy
or mechanism whereby we can help the women, groups, farmers, artisans, and
craftsmen. So that is what we can offer from our institute or our ministry, so please be
in touch with us. Come back to us. Visit our website. We have a good number of
schemes especially, for the sector, for the segment, and areas such as Jammu and
Kashmir or Union territories, whether it's a community or weaving community,
women, backward classes etc. It is based on all these geographies, we have these
schemes. Thank you very much for this opportunity.

Presidential Address by Mr Satyaki Rastogi

It gives me immense pleasure to be here at this stage and be able to speak to you about
this. We are SIDBI and there is a development role given to us. In that developmental
role, we interact with various groups, artisans, and cooperative societies that are
restricted to the areas where they are confined to their selective clusters. They would
have access to the market, but they would not have the resources to obtain the best
raw materials, so the entire value chain would be impacted, from raw material
sourcing to product processing. They are also not very financially literate, so they also
don't know how to price their products. So we have one saree, but they have no idea
how much time they are spending on it or how to factor it into their costs. That is
something very important that needs to be taught to them. so that they can price their
product, but once they price this product heavily, what happens? They do not have
market access, and local markets are not willing to pay them that price if they are going
to price it higher because local markets understand their dynamics. So we must be able
to create systems for them so that they can access markets. Designing is one more
aspect because these people do not have too much exposure. Modern designs are
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something that has not come to them. They are still stuck in traditional designs, so this
is something we have to work on. In doing that, I feel that technology is the biggest
player. We need to use technology to make them available on online platforms. There
are so many online platforms available today. We talked about ONDC and others.
These are open-source platforms where they can sell their products. So we must create
programmes that are enablers for them, and that is why I congratulate Dr Arya for
having conceptualised this programme and looked into these issues. But, Dr Arya, I
think we must not stop here unless and until this brainstorming becomes actionable.
Thank you.

Key Note Address by Rajendra Kumar Kataria

Good morning, friends. Karnataka is known for silk and coffee. I'm also a member of
the coffee board of directors of the horticulture department. We also promote coffee.
Again, around 75% or 80% of the coffee in India is produced in Mysore, and we are
happy to be part of this. Similarly, from coffee to silk, around 60% of the silk in the
country is produced here. Approximately 75% of the country's cocoons are sold in the
market. We have the four largest markets in Asia in Bangalore, about 40 kilometres
from Ramanagara. It is also known for good-quality cocoon sericulture products.
Mulberry silk is the most common type of silk. Mulberry silk is grown in this part of
the world, and we also have non-mulberry silk that is grown in the northeast Indian
forest area or parts of it. The Mulberry Silk Culture started in this part of the country
because of the weather and the local culture around 110 years ago. After that, the
Kingdom of Mysore used this silk, which was meant only for the queen and their
families because it was not something commercially grown. It was not very popular. It
was pretty costly, and the artisans were supported by the Maharaja. They were
manufacturing these fabric sarees. There is one factory called Karnataka Silk
Industrial Corporation. KSIC is a brand owned by us that started to promote local silk.
This led to the area expansion, so from one small district, it spread to almost the entire
southern part of Karnataka. Now, that factory alone for the last 110 years is working
well. There is no stock lying for more than 20 days. We are not able to expand because
we are very particular about the quality. But then certain things began a long time ago,
and we now know what is good or bad. We are making a good profit. We have annual
revenue of nearly a thousand crores of Indian rupees. There is a brand value, and we
are planning to go public with it so that the brand of silk from Mysore can go
internationally now. Textiles have enormous export potential, both nationally and
internationally. There's been a lot of innovation in the last few decades. We stand
second in the country in terms of textile production and export. There is scope for
innovation in this sector. We have released our state textile policies, which provide
several benefits to startups, ranging from land procurement subsidies to providing
other infrastructure items such as skill upgradation, training, financial assistance, and
partnering with foreign buyers and assisting them in exhibiting. Their products have
gone global thanks to various obligations imposed by the state government and the
government of India. But in the case of silk, let me tell you since silk sarees are costly.
People buy it as a jewellery tradition. Exhibiting this saree, again and again, has
become cultural, which I have seen. Nobody will talk about it outside Bangalore.
Because this is a one-of-a-kind product produced nowhere else in the country, you
can't have a cluster like this if you travel from Bangalore to Mysore on the Interior
Route. A good-quality cocoon and a good-quality machine can produce 1450 metres of
yarn thread. I am giving an average. It also goes up to 2650 meters. Here is the scope
of innovation. When it comes to innovation, how can you bring technology into it?
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Innovation in terms of procurement will help you procure good-quality cocoons. Tell
us we have the system, but then someone can bring out an innovation where there is
one startup providing collaboration in the sector. Good-quality silk has both length
and weight. Silk is made of silk on one side and raw silk or artificial silk on the other
in Delhi and all of those places. Mulberry plantations are one of the most robust crops.
Failure is extremely rare, in my opinion. Mulberry can be sown with other crops. So
there's a huge scope of innovation here. We can bring in raw materials for cultivation,
do corn production, and improve quality. Maybe in your country, if anybody is
interested, as secretary of the department, I can assure you that we are willing to give
support for any innovation that a new startup is willing to come up with. People are
willing to try new ideas and expand their horizons, as evidenced by recent exports. The
demand for Indian silk has gone up four times in the last 10 years. We are preserving
the life of silk, as well as its fineness and sense, due to its quality. If anyone is interested
in the subject of silk as a fabric, there's a huge and great future. The silk industry used
to be in the southern part of Karnataka, where the temperature used to be conducive;
now we have an institute where we do a lot of innovation, and we started with a new
silk variety that can be grown in the so-called "arid," or dry region, of northern
Karnataka. We have almost 10 agro-climatic zones. So the state's textile policy gives
you enormous leverage for all kinds of production-related innovations and incentives
in the field of export to be given name and fame through branding and advertisement.
Again, this is an area in which we are putting in a lot of effort. The state of Karnataka
will be more than willing to support entrepreneurs who start there. As I was saying,
everything is pure here. Coffee is pure, wine is pure, and silk is pure. This commitment
is also pure. Thank you.

Presentation on World of Tomorrow — Technology Transformation for Textile
Industry
Mr Dharamveer Singh, CEO, of DLT Research Foundation

Today I am going to give a presentation on the world of tomorrow—technological
transformation for the textile industry. The vision of technology is to make India the
fashion and technology capital of the world. Karnataka is the silk capital of the world.
To achieve this dream, the DLT Research Foundation is determined to provide
innovative technologies and solutions. We have already implemented one of the
largest blockchain implementations in India and the telecom sector, based on
validated global research that distinguishes India as unique in comparison to others,
and other sectors as well. As a result, we have two track records in blockchain and DLT
implementation across these industries. Technologies sourced for the world of
tomorrow include blockchain technology for traceability and counterfeiting, artificial
intelligence for business processes, automation for business, Metaverse for consumer
experience enhancement and confidential computing is an upcoming technology after
blockchain technology. That will be used in textiles for traceability and counterfeiting
as well. The Internet of Things will also be an important area of expertise. Textile 3D
printing will be used in the future for manufacturing automation. So these are the
technologies for the world of tomorrow, and without these technologies, the world of
tomorrow will not be technological. The current problem statement for the textile
industry is a lack of traceability. There is no technology for traceability. There are
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counterfeit innovations, gaps, global standard failures, and a lack of compliance
enforcement. Infrastructure bottlenecks are a major problem for the textile industry.
While leveraging the technology, we can collect data. You can control the data and use
it to automate business processes, making your life easier, or you can access the data
for others through the current Internet ecosystem to leverage the benefits of your
competitors. Blockchain and Web 3.0 technologies can control the data for owners. As
previously stated, every technology has advantages and disadvantages. One day, you'll
need to adopt this technology to work in parallel with it. We must change consumer
perception and behaviour by leveraging cutting-edge technology such as blockchain
and web-based AI meters, which can only be implemented by textile stakeholders.
Stakeholders may include manufacturers, brands, retailers, certification authorities,
regulators, textile influencers, institutes and academia, and research houses. Textile
digital inclusion begins with digitization, then digitalization, and finally
transformation. Currently, in India, there is a lack of technology in the textile sector.
So we need to start with the digitalization of all the processes; we need to move
digitalization to the point where all the platforms need to connect, and then we need
to step ahead with transformation. The value proposition for textiles offered by
technology will be real-time traceability if possible through technology, the value
chain, transparency, and business process automation. Data security, digital
provenance, and authenticity create digital trust. All of these things are possible
through technology, and we will need these value propositions for the textile industry
in the upcoming days. The government aims to enhance India's textile exports from
29.6 billion U.S. dollars in 2020 to $200 billion by 2026. The Indian textile market is
expected to grow from US$75 million in 2022 to US$1 billion by 2029. It's only a
matter of time before the industry will adopt it, and we have every industry moving
fast with technology. I am ready and focused to do the same. Thank you so much.

Panel Discussion & Presentation on Export Promotion and Training & Research
Moderator — Mr Dharmveer Singh, CEO, DLT Research Foundation

Panellist: Mr Dharamveer Singh, CEO of DLT Research Foundation
Ms Carmanita Mambu, Foreign Expert and International Fashion
Designer, Indonesia
Mr Vijaya Krishnappa, Co-Founder, KOSHA
Ms Djumirah Myra, Foreign Expert and International Fashion
Designer, Indonesia
Dr Hema Maya Raghuraman, Ex-Director, NIFT Bengaluru
Mr Prasad Bidapa, Fashion Stylist and Choreographer

Mr Dharamveer Singh: Respected members. First of all, I am honoured for hosting
such a great panel on Research in the textile industry and export promotion. We will
start with the introduction part and then we will move ahead. I am the founder of DLT
Research Foundation and implemented major technology implementations in the
blockchain sector, and AI sector in India with the government as well as private
industries.

38| Page



Hema Maya: I worked with a garment export house in Chennai and I got a lot of
experience there right from the shop floor. I worked right as a supervisor. I was a part
of a team which had international buyers from the U.S. and Europe. And after that, I
shifted to NIFT as the director of NIFT Bangalore. I had the opportunity to be
observing and participating in so much creativity, and so many of the things happening
all around. We had tied up with the government of Karnataka and the fashion design
students they used to go and study the techniques for the raw materials which are used.
What are the treatments being done for? Different kinds of crafts and then they come
back and give us a presentation. they also used to use digital media and it was being
presented to the government. Further, NIFT was a part of the Cluster Development
Initiative, which was done by the Ministry of Rural Development. There again, our
students for longer period went to the craft area and they used to mingle with the
craftsperson and spent not just 21 days but many years. Handholding was being done
by big craftsmen and then they would be then moving out and giving them some kind
of market linkages and also giving them some new product ideas and so on. I am very
grateful to the organizers for it. I would like to thank Yash Arya, Dr Sanjeev and Dr
Ajeet Kumar Nigam for putting up such a grand conference. I've just known them
shortly recently announcing that they have been able to build up a huge lineup of
speakers for different areas of technical science. We realize that these are important
for the development of the industry which is presented in a big state and fashion
industry. They are not exclusive, but in India, IT is a very much important part of the
industry. Also, how I am now connected to this, I am now working as an advisor to a
social e-commerce website and I am now identifying various sellers who need to be
having international exposure to sell their products. Social e-commerce websites are
very helpful for them to get exposure to other customers also. So I am sure I find that
many of these sellers I have technology are struggling with various kinds of problems.
For instance, how to get GST. That is a very major concern that many of the artisans,
and craftsmen quite busy doing their day-to-day work, they are not able to get in line
with what's the requirement of, say, GST, which requires the filing of monthly returns,
getting in touch with their chartered accountants, basic small challenges which may
seem very small for us, but how to seamlessly make them get in touch with these kinds
of technical issues is something which I think this conference can bring up.

Ms Djumirah Myra: I am the chairperson of Indonesian natural dyes and Fiber the
mission is for the conservation and development of oil and natural dyes and fibre for
traditional crews. And secondly, is we also involved in the. Environmental
conservation and the third our mission in capacity building and empowering women.
We have clients like the Ministry of Micro Small and Medium Enterprises, and the
Ministry of Culture. Indonesia is an archipelago and most of the artisans lives in the
hinterland and remote area. It's not an easy job. Each community has their tradition
which is now really extinct.

Ms Carmanita Mambu: I have been in the garment industry for almost 40 years. I
studied in San Francisco USA. Indonesia. So I decided on the garment business in the
later years I become more specific in design. It was my opportunity to continue with
my brand and so on. We will show you what I'm doing. But most of all, I think the
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theme of the global sporting event. This is not my first time coming to India. Thanks
for inviting me. The presentation is available in Annexure G.

Mr Vijaya Krishnappa: I am a textile engineer and co-founder of a startup called
the KOSHA. So, the area I primarily work on is handmade handlooms and other crafts.
The problem we are trying to address is today there is a lot of commitment by most of
the stakeholders to promote textiles in the domestic as well as export market. From
the market side, because as, that fashion sector is the second largest polluting. So the
primary objective is that India has a model called handmade which is competing
against the global model. It has a major advantage which can be leveraged. However,
it's not so easy because, even some of the tech companies, high-risk large B2B firms,
which you said needed 30,000 metres of khadi of good quality. So, quality is a bigger
challenge. There is another challenge of counterfeit products. Unless you address these
issues, especially with e-commerce websites trust deficit is becoming a big issue. So at
KOSHA, we found that technology is the solution to the above-mentioned problems.
So we have developed some products based on IoT and blockchain which can help
artisans to market their products.

Prasad Bidapa: I have been working in the field of fashion design for over 40 years.
I studied at the National Institute of Design, Ahmedabad. And these are the people
who awakened in us the love for the handmade and love for the khadi. And I truly
believe that today we are in danger of becoming an invisible industry. All these
handmade fabrics have too much competition from man-made and machine textiles.
And I've seen big bands copying things digitally which is very unfair. And I think that
we should take action against them for doing that because you cannot digitalize a
handmade project and then say that it is handmade, which is what Amazon is doing.
And we have approached Amazon on the issue and they have promised that they will
do something about it. KVIC should act as a regulatory body that should authenticate
the products of khadi made in Tamil Nadu, Gujarat or Rajasthan. Technology should
be leveraged to bring traditional craftsmen and artisans to the mainstream.
Government initiatives should further incentivize these artisans by providing skilling
and export promotion. This technology can connect artisans all over the country and
make the local handmade product a global product for the country.

Mr Dharamveer Singh: I would like to start from Hema Maya Ma’am. Make in
India is the biggest brand India has ever created intended to promote local artisans
and weavers, however, they may not compete with international markets and players.
Will enhancing the expertise of our farmers through skill development and training
programmes increase the probability of their survival against this issue?

Hema Maya: I have to narrow it down to craftspersons and artisans. I am not very
sure about the farmers and that sector. Definitely government initiatives such as
Atmanirbhar Bharat will aid in uplifting the artisans. India should work in a way that
we should no more be job seekers but job providers. An artisan is busy doing his work.
He needs to be enabled by the technology smoothly and they need to be exposed to the
international market. The kind of unique work that they do needs to be projected to
the world outside. The Government has provided a lot of opportunities by providing
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exhibitions, and other facilities for craftsmen to come together. They are even provided
ID cards by the ministers, they are provided subsidies for craftsmen to travel from
place to place and sell their products. We should have these kinds of marketplaces
online also so that they can earn better for their product. But for that craftsmen need
to be skilled in using digital technology.

Mr Dharamveer Singh: Thank you, Ma’am. Now I would like to ask Mr Vijay
Krishnappa, Textile Engineering has received relatively less attention from the newer
generation. What do you think is the reason behind such deviation?

Mr Vijaya Krishnappa: So, there are two answers. Firstly, if you see this world is
evolving very fast. However, a majority of graduates in our country are sharp, smart,
and self-starters but they are not industry ready. This is no different for textiles. So
you see even the technology used in the context of textile colleges in India is very
primitive. At the same time, the areas that need to be focused on have not been done
for example there is no market side of it, and there is no design side of its export or
production side of it. As a country, we have the potential to build hundreds of brands.

Mr Dharamveer Singh: Now, I ask Ms Myra. How Indian and Indonesian markets
can collaborate to learn from each other?

Ms Djumirah Myra: Presentation that explains, what kind of textiles are there in
Indonesia and how India can collaborate with Indonesia. Indonesia is a multicultural
nation that has a rich civilization which stands out. There are different textile
techniques used in Indonesia such as the Ikat which consists of the warp, weft and
double Ikat and the Non-Ikat textile technique which has different sub-categories as
described here. We can lo at the map of the Indonesian archipelago where you can
understand the geographical location of all these handicrafts. So, our organisation
wants these natural fibres and natural dyes to be preserved. India and Indonesia have
a great scope for collaboration because our traditional artisans are highly skilled.

Presentation by Mr S. Sundaresan, Secretary, Indian Sleep Products Federation
(ISPF)

You may be wondering how the mattress industry functions. Is it integrated with the
textile sector department here? Firstly, I would like to express our sincere thanks on
behalf of the Industry Products Federation for giving us this wonderful opportunity to
share some of our thoughts on the recycling of mattresses. If we look at the mattresses
in India we produce approximately 2 billion mattresses, and then we consume about
10 million metres of textile cloth of different varieties for covering the mattresses. So,
in that way, we are associated with India's textile industry. Firstly, I would like to ask
one question. Why is it necessary to recycle a mattress? I would like to give a little
background before we go into the process of recycling. What exactly does the term
"sleep" mean? Sleep is very important for every individual. Whether you are part of
the company, the managing director, or the CEO, one has to sleep every day. People
between the ages of 25 and 50 now devote all of their time to their careers. Isn't it?
Even Vivekananda and Gandhiji have said, "To achieve any success, you have to make
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some sacrifice”, and ultimately, we find in our practical lives, the sacrifice comes only
through sacrificing our sleep. So people have scant respect for sleep. You give so much
importance to the office meeting. You boil 100 times in your head for a one-hour delay.
And you're just sacrificing that sleep for this. The second example is when you are
admitted to the hospital. You come out paying a large bill of 80,000 or 100,000
because the hospital does not permit negotiation. In any hospital, there is no question
of a discount or anything; what happens here is that only 20% of the disease is cured
by medicine and the rest 80% is cured through sleep. They make you sleep more.
They'll take care that you get enough sleep every day to extend your life. We request
that if we want to live pain-free; for that, sleep is very important, and the need for
choosing a good mattress or determining the need for one is essential to good sleep.
Every day in your house, you clean up your veranda, hall, kitchen, and bedroom. You
hardly clear up your bed. You simply remove the bedsheet at the most, maybe
periodically. You work from home all day, especially after COVID, and the majority of
your work has moved to your bedroom. So the bed is used even more. The general
thumb rule is that the weight of the bed doubles at the end of 10 years because of the
amount of dust. Yet people rarely do this, changing their beds every five or six years.
That will give you a very good chance to extend your life. Now, the federation is trying
to promote sleep. We are attempting to promote hygiene for users, or customers, to
live long and happy lives. Sleep is a gift from God, and people should use it wisely.
They should not abuse or misuse sleep. In my opinion, giving importance to what
improves the quality of your life is important. It applies to every individual. You are
now going to a massage parlour. A one-hour massage costs 3,000 or 4,000, and it is
exquisitely executed. You are happy. It may stay for a day. Now, Border mattresses
have multi-foam memory foam. The foam layers in this gel foam range from 40,000
to 2 lakhs. If you buy those mattresses that give you a massage effect for 8 hours a day
for 10 years. So, if you invest in a mattress you are investing in your health. These are
some of the hints we want to give from the federation to extend your life without any
medical bills. And I'd like to highlight some sleep hygiene, and how to get a good
night's sleep. Please avoid coffee or tea after lunch every day. Do not use any blue light
in your bedroom. Blue light directly kills the production of electrons, which is a
hormone that induces sleep. You can use orange, light green, or yellow. It is best not
to use any light lamps because you will have the best sleep when it is dark. The
darkness surrounding you gives you satisfaction. Similarly, you can use an eye mask.
Do not sleep for less than 7 to 8 hours every day. This prevents headaches and body
aches, and it improves your memory and thinking power, so prioritise it. All of these
factors contribute to sleep. You must choose the first thing to be a good sleeping
surface. There are numerous mattresses available for this purpose, depending on your
BMI. If you have a backache, we have orthopaedic mattresses available. According to
your requirements, you can choose a good mattress surface. The second is to keep the
temperature in the room between 24 and 26 degrees. not too cold, not too hot, and
dustproof. Having a good atmosphere and a good aroma for sleep. Lavender is
recommended. Noise causes a lot of pollution. The last point is if you have a piece of
mild music, that also enhances the quality of sleep. You may be knowing most of them,
but you don't practice them. We are trying to bring your attention. You should mark
yourself and sleep within 5 minutes. You can write to us. We are here to improve the
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quality of your sleep. I will quickly run through the program of how we have done
recycling mattresses and what lessons we have learned.

Presentation on how mattress industries are associated with the textile sector: Indian
Sleep Products Federation is having 130 manufacturers of mattresses, with a
management committee of the top brands like Sleep Well.

Objectives of the campaign "PhenkoNahi Recycle Karo" are:
e To help people get rid of old mattresses sustainably and conveniently.

e To recover biodegradable and non-biodegradable material from mattresses
such as foam, coir & spring and recycle them to reduce sleep industries'
Carbon Footprint and to save resources.

e Bring consumer behaviour change - Following right disposal practices by
incentivizing Dealers and Consumers for their contribution.

Every day, thousands of mattresses are discarded in India. While many of them end
up in landfills, others are illegally dumped or set on fire. And the pandemic has made
the situation even worse. The improper disposal of mattresses can pose severe hazards,
relating to the environment and human health. To combat this problem. IPUA (Indian
Polyurethane Association), ISPF (Indian Sleep Products Federation), and
thekabadiwala initiated India's first mattress recycling campaign Phenko Nahi Recycle
Karo from the city of Bhopal. In July 2021, thekabadiwala established the reverse
logistics process and started collecting mattresses from retailers, households, hotels
and institutes. We partnered with 70 home and living retailers across the city and
made them our green ambassadors so that they can influence the customers and
collect all the mattresses from them. To promote the right disposal practice, we
incentivized the consumers through cash vouchers. These cash vouchers can be used
for buying any product at our 70 retail partner stores. We made the process of the
takeback convenient for the consumers by allowing them to schedule a free mattress
pick-up request. Once the mattresses are collected, they are taken to the thekabadiwala
facility where they are manually dismantled and useful material like foam and coir
spring is extracted, baled and sent for recycling. Foam is used in carpet padding and
cushioning products. Coir is converted into ropes and compost. PhenkoNahi Recycle
Karo campaign not only saves natural resources and reduces pollution, but also helps
create green jobs.

Several outreach programs were conducted. In eight months of the pilot, we reached
out to 3 million people, saved 8500 cubic feet of landfill space, and recovered and
saved 10,000 kilograms of material for recycling. With collective action, we can make
the impact even bigger, and together we can achieve a vision of ‘zero mattresses to
landfill’ in India. We are training dealers, and have trained more than 3000 dealers to
educate the customer because 80% of mattresses are being sold through dealers.

Campaign Reports state the progress that 60+ Dealers Enrolled, 3olakh+ people get
aware from this campaign, 500+ Mattresses recycled, and 700+ mattresses
dismantled.
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In the end, the presentation covered some general aspects of the importance of sleep
and mattresses, and how to maintain sleep hygiene.

Thank you all for this opportunity.

Panel & Presentation on Credit Linkages and Market Access

Moderator - Dr Ajit Kumar Nigam, CEO, NIFT Foundation for Design &

Innovation

Panellist: Ms Sonny Mohanty, Foreign Expert and Co-Founder, Bitqin,
Singapore
Mr C. S. Sudheer, Founder and CEO, ffreedom App &
IndiaMoney.com
Ms Meera Venkat, Chairperson, The Import Export Chamber of
Commerce and Industry
Mr Mahendra Rathod, Managing Partner, PICO
Mr. R. Gopinath Rao, IEDS, Dy. Director MSME-DFO, Ministry of
MSME, Govt. of India
Mr S. Sreepathy, Deputy General Manager, Small Industries
Development Bank of India

Dr Ajit Kumar Nigam: We've been talking about products. The supply chain and
market access are challenging. Bringing all of these elements together will ensure that
whatever action we take on the ground has an impact on the artisan community. How
do we ensure that economic development happens and livelihoods improve to achieve
sustainable development goals? Apart from campaigns that require real action on the
ground, the Indian government is doing a lot of things, and when we were conceiving
the idea of global spending, discussions began inside the National Institute of Fashion
Technology. What is the real requirement? What are the actions we need to take? We
got all the stakeholders together, and what emerged was the need for market access.
Is there a need for financial access for long-term sustainability? and economic
development. It has to be global; only then does the real value gets added, and we have
experts from all across the world. I'm sure you should have talked about this fact
because this is the sixth one, but We had interactions with multiple stakeholders both
inside and outside the country. But still, how do we solve this problem? There are
people on this panel representing various viewpoints, and as we go about this, there
could be some changes in your thoughts. So, the way we would start is to try to
understand from each one of you what your strengths are and where you come from,
and then maybe you have a point or two to make so that people understand this, and
then we will get into the discussion within ourselves. There could be a Q&A session
with the audience. Maybe we have questions within ourselves that we need to ask.

Mr R. Gopinath Rao: I am deputy director from MSME-DFO, under the Ministry of
MSME Government of India we have worked across India in all the almost States. I
also mean the promotion of MSME in the state of Karnataka for development and rural
areas.

Mr C. S. Sudheer: Hi, I'm the founder and CEO of the Ffreedom app. When I say
livelihood education app, I mean we have about 900 courses in six languages for small
businesses. So, within small businesses, we've got things like handicrafts and garlic
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businesses including tailoring. For women today, we worked with about 87,00,000
people across India to teach them these things. The best part about ffreedom is that
they have extremely successful people from various fields teaching on F-Freedom. So,
even today, I am concerned about the community where there are very limited
resources. They were never exposed to professional skills. Today, they are made to
compete with global players. And that group of people needs to be safeguarded,
empowered, and trained to compete with these global forces. Unless we do that, a lot
of these people—I mean, we're in this segment—may completely vanish. I think I
welcome this kind of debate to probably find a solution to that problem, especially
since this panel is interested in discussing and finding the solution to helping this
community find access to credit.

Mr S. M. Zillur Rahman: I am trying my best to support SMEs. Also, I believe that
SMEs are the main backbone for financial inclusion in any country. I think any country
cannot be present effectively at the grassroots level. They cannot get the support they
need. Thus, we must support these lower-level entrepreneurs who are loath to develop
their businesses. In addition, Pakistan is another country where obtaining financing
takes longer. The more loans you can get from the bank or other members, the better.
They are easily financed because they have good connections and are the best chain
possible. These are unofficial. They can pay under the table. The greater the number
of people who are unfamiliar with the system and are unable to create documentation,
the more I think we need to support them, and we are doing this. This organisation is
mostly in India. This is the head office, and in the Bangladesh chapter, we are doing
this. not just for India or Bangladesh. This is the first time we are working for the
world. So, I'd be happy to answer any questions later on. Thank you very much.

Ms Sonny Mohanty: So basically, I'm from Singapore. I'm basically in the
technology field, and I'm a blockchain expert, since 2016, I have come a long way. It is
just my expertise to know how the devices are also part of the ecosystem where
artificial intelligence and machine learning data always come together and how they
can help the group. It is a non-digital, traditional industry. So, I'm speaking from a
technology perspective and my experience living in Singapore. What happened during
the lockdown? What was the outcome of the small business? We only talk about that.
Singapore is a very small country. We do not have so many small to medium-sized
businesses, but those are small businesses. Singapore's government is amazing. It runs
like a private company with excellent ideas and people. It's a great idea to digitise some
of this industry, which I must elaborate on later.

Ms Meera Venkat: Hi good afternoon, everybody. My introduction was given here
as the chairman, but let me tell you that I am representing the IICCI. I am the
chairperson of IICCI, which is the Indian importers and exporters chamber of
commerce which is based in Delhi, so I'm the chairperson for them in Karnataka. We
do work with a lot of SMEs, MSMEs, imports, and exports. And IICCI has
approximately 20 branches all across the world—Vietnam, Bangladesh, you name it.
They have their centres, and they specialise in all the branches. So it is not only in
textile, but more of it happens in the food industry. So we are looking at what
marketing opportunities we can create for women. We are there in nine cities, and we
also have an application that helps at least 12,000 women come across the country
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together. So basically, we are looking at how to create opportunities for women. Thank
you.

Mr Mahendra Rathod: Hi everyone! I'm the founder of a company called PICO. I'm
consulting with a company, so we're a group of about 6-7 people. I am one of the
graduates who devised the strategy. Traditionally, when we talk about startups,
everyone talks about funding, successful startups, and the amount of money. The
billion dollars, the unique costs, etc. However, for every successful startup, there are
thousands more. So we're attempting to build an inclusive platform. It will be a
technology-based platform that will help startups in Tier 1, Tier 2, and Tier 3 cities
solve a variety of problems. Essentially, what we are attempting to do is provide them
with a variety of elements, beginning with education, which means that there will be a
lot of information on the platform about how to start your own business. How do you
create your business plan? How do you reach out to the VCs? How do you scale your
business? We will also bring a large number of industry mentors onto the platform,
who will provide mentorship to the startups on a session basis. Then there's the
fundraising, the GTMS, and everything else, right? But what we are trying to do is
create at least 1,000,000 startups in India. That is what we hope to achieve in textiles
over the next 5 to 10 years. We will create a separate cohort. concentrating on textiles.
An investor who is investing in the tech domain may not understand textiles. As for
the textile cohort, we plan to bring 10,000 to 20,000 startups to India. We'll start in
Karnataka and then move on to the other states and make sure that we provide them
with investors. We provide them with knowledge, we provide them with consulting,
and we make sure that we have more successful startups.

Mr S. Sreepathy: I am from the SIDBI Bangalore branch and would like to give you
a brief overview of SIDBI. So we in SIDBI don't limit ourselves to financing the loan.
We are also involved in the financing of promotional development activities in areas
where we have a presence. several institutions and also assisted in developing a
financial ecosystem that will help address the varied needs of the MSI system in the
country, including the MUDRA. We are now one of the promoters of ONDC and have
a 9-minute loan website. We see that SIDBI is also coming up with a digital initiative
called GST Sahai, which will be a paperless, collateral-free, unsecured loan against a
GST invoice, and for which MSN will be rising. So that is going to be a game changer
because, based on cash flow, one will be able to raise finance in a purely digital mode
within 30 minutes of it raising a GST invoice. So it's going to undergo a sea of change
as the UPI has happened. There are almost 22 new aggregators. Other banks are also
participating in this event, which is focused on the textile industry. SIDBI has also been
at the apex of the focal point for channelizing The Government of India to establish
fiscal benefits or textile subsidies. On its own, SIDBI has also been addressing the
issues faced by textile units, especially the dying sector. Making a cluster-based
initiative to address any other related problems that the industry would have at various
locations.

Dr Ajit Kumar Nigam: One of the most important reasons a company exists is to
pay a dividend to its shareholders, which requires revenue. Income from operations
has to happen. And how does income from operations happen? Do you need to sell a
product or a service? The fact is, how do we give market access? Thousands and
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thousands of enterprises are starting at a similar level or, at times, even in a larger
space, but they now prefer to begin from the beginning. I believe that market access is
an important factor here, and anyone can participate at this point. What is your
organisation doing? Can something be better?

Mr S. Sreepathy: ONDC, which is an open network for digital commerce, wherein
SIDBI is also one of the promoters with a 10% stake. So regarding market access, that
is going to be the game changer. We are just in the beginning stages of ONDC, and
SIDBI is one of the promoters, along with various other financial institutions,
including NABARD and various banks. The way market access is going to be enabled.
It's not for any one person,; it's for all. The objective of this is that we will have a three-
phase development process to make the MSMEs participate in this network of
networks all kinds of players will be coming, and then there is going to be a digital
marketplace, as is happening with Amazon, or maybe on a larger scale, so to speak.

Mr R. Gopinath Rao: What happens if the government is the procurement buyer
and it's going to procure the goods and services from the micro and small enterprises?
They are the seller. However, in the case of ONDC, it is similar to providing a platform
for small and medium-sized businesses. I mean micro-level retailers or manufacturers.
Customers can directly access them so that they can sell their products openly. It is
similar to B2C in that they have direct access to it. According to the government, they
are attempting to use no-cost market access, which is not much -- nearly 10% of the
market share -- according to the current survey, but it will increase over time. It will
increase. Once it crosses the border, it will cost more than 60-70% more.

Mr C. S. Sudheer: Just to add to it on ONDC, it's a very simple technological
revolution. I'll tell you what happens. Earlier, if I had to build an e-commerce platform
for small businesses in India, I had to bring consumers to my platform so that my
sellers could benefit. The challenge is to do that right in the e-commerce business. It
is not to bring sellers; it is to bring consumers. But in ONDC, you bring all the sellers
onto the platform and connect it to ONDC Nets. The buyers on Amazon, the buyers on
Paytm, the buyers on any other e-commerce platform that you are committed to—that
is your entire e-commerce. marketplace across democratic borders, which means that
even a small player from a remote town can imagine selling his or her product in the
global market via these plants. So, it's a very powerful idea, and we can probably bank
on it. We can be very optimistic about it for two reasons. One is, as I previously stated,
attempting to replicate the type of success or reform that they brought in. The second
reason is that number-related users are leading the tech innovations.

Audience: I am selling my PC on digital platforms. I know what are the challenges
there are because of CoD service. So how is ONDC? Number one, will you be offering
CoD service to the end user if yes will you be able to refund 100%?

Mr C. S. Sudheer: ONDC has got last-mile delivery partners. Then they have buyer
aggregators. Buyer aggregators are like Flipkart, Amazon, or Paytm. Then there are
Seller Aggregators like Snapdeal as sellers' aggregators. When I met your R&D head in
Delhi, he was talking about various initiatives. So, the idea here is, for example, just to
give you an example, artisans today, make a lot of crafts and now want to sell them by
listing them directly on Amazon and other E-commerce platforms, and then paying
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those kinds of fees and other things like that, becomes challenging. So what they're
doing now is preparing for the possibility that SIDBI will launch an e-commerce
platform for artisans. Now, in terms of capacity-building, we will collaborate with
them to assist them in producing better, higher-quality products. When they are
finished, they will be listed on SIDBI's seller aggregated platform or in collaboration
with someone. Once you list all your products, all e-commerce platforms have to
display these products on their plan. If they join forces with ONDC, they have no choice
but to do so. The only thing is that if you pay more, they will list you at the top. And
such things, as well as all of them, will exist. However, for most artists who do not have
a lot of money to spend, their platforms are all free. He will still get access to every
platform operating with ONDC. You, as a buyer, will go on Amazon and buy the
product listed by this artisan. It is the same as any other Amazon or Flipkart store; it
is the same for the seller. But the only difference here is the fees.

Mr S. Sreepathy: To add to what Sir has already said, SIDBI has planned a three-
phase participation. The first step is to sensitise the artisans so that they can reap the
benefits of the ONDC. That is to say, the first and second are intensive programmes to
make the MSMEs aware of the ONDC protocols, and the third one is an incentivized
acceleration programme wherein the MSMEs will come on board with that. These are
the three action points that SIDBI has planned.

Ms Meera Venkat: Yeah, I think it is great that we speak about the ONDC platform,
which is also talking about sustainability in the long term. But, from IICCI, how do you
create the marketplace, about which you asked us if anyone from India or any other
country is interested in importing and exporting their products and services, and if
they wanted to create a marketplace. Then what we do is assign a particular key
account manager for that particular text. For example, if someone is wanting to export
anything in leather and if it's a sizable business, and if he comes back and tells us so,
we are looking for a buyer in Vietnam. In that case, IICCI will assist them. We will have
a representative in another country who will represent their company. That is one
thing that we do. Another area where IICCI can assist is when textile-related
conferences are held regularly. So, what should we do? What should you say? We
aggregate people from the textile industry, and we take them to that particular
conference, where they can go in as a group and explore opportunities for themselves.
And in the same way, when we also get delegates from other countries to India, we also
invite all the textile owners who are there so they can also come, meet the delegates,
and explore opportunities for themselves. So, these are some of the things we do in the
market.

Dr Ajit Kumar Nigam: So, would it lead to consulting opportunities for multiple
organizations? Let's hear from Mr Rathod.

Mr Mahendra Rathod: Yeah. Alot of awareness needs to go into building this kind
of start-up because in 2014 I had a company called Seller Works. We were, at that time,
Amazon, Flipkart, and Myntra. There were about 18 to 19 platforms. We built a tech
platform so that small sellers outside of Surat and Agra could start selling their
products on Amazon and Flipkart. We were very successful. We raised $2,000,000 in
funding from external partners, including Mr Shibulal. And, Krish Gopalakrishnan. In
addition, we have at least 5 to 7,000 small start-ups on the platform. I spent around
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six months in Surat. And added a large number of small sellers to the platform.
However, that is when reality struck. The first is in e-commerce platforms such as
Amazon, where 80-90 percent of sales are made online is done by organised sellers,
and they are 5 to 7% of the total volume. What we started seeing was that after three
or four months of experimentation, people started dropping off the platforms. Because
they are not getting business now. Amazon is very smart. So it becomes very difficult
for a small player to be a big player. Anyone who knows a little bit about listing, for
example, can go—and I do mean a little bit. However, having said that, it is very
difficult to be successful there. What we need to do is raise a lot of awareness. Assume
you're developing a platform; what are your intended keywords? How do you get the
buy button? How do you make sure that you sell? What kind of quality? How do you
make sure your returns are controlled? So when we were doing this analysis, we found
out that when you do a returns analysis, there is always an 80:20 ratio. 80% of the
returns are coming from 20% of the items. These are the things that sellers, small
sellers, and artisans must be educated about to be successful. The third point I'd like
to make is that platform is essentially micro-entrepreneurship in some way. Fails
frequently, unless it is a highly specialised product. Assume I am a small artisan from
a small village in Uttarakhand who specialises in handlooms. I might reach the market,
but I might have to pay 70 to 80% of the margins to make some money, right? So we
might probably take some lessons from China. Also, saying that can we create clusters
of some kind of item? Where are comparable items priced? The price comes down
drastically because of the economics of scale, and hence the profit is distributed over
a wider area, right? Things are very intriguing.

Vote of Thanks by Dr Ajit Kumar Nigam

There are a lot of you who are present here who want to know about the intervention
of technology in the silk industry. If you're able to put that together along with the
skilling of people on the ground, there is a lot of work to be done and I'm sure as a
nation we will find ways to make Karnataka and Mysore back as the silk capital of the
world. Interventions in terms of technology such as traceability through blockchain
intervention, the combination of IoT blockchain and artificial intelligence can make
this story alive. There is a team from Indonesia, who is going to visit Ram Nagaram
tomorrow and see things on the ground. We've been speaking over the number of days
on these things. The kind of support we've got from MSME to do things is excellent.
We may have the best intentions, but this technological intervention has to be done
with quality manpower. Just to mention this, we've been speaking to take this rationale
forward. We are looking at combining the concept of the Mysore silk with blockchain
along with the SIDBI Innovation Center and try to build this further. And if you can
do this, this is replicable across multiple sectors in multiple ways. We can talk on the
Dias continuously over a while, but unless we execute it on the ground, we do not add
value to the artisans. The enhancement of the incomes of artisans and producers is
very close to our hearts. And with guidance from the government and support from
the government, we should be able to achieve that. With our international delegates,
we've been discussing multiple things about the quality of the silk, so I really would
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like to urge the international audiences present to think about what can be done in
their own countries to create new design interventions that can be sold across the
world. Interesting conversations have come up from one of our startups called Tez,
which has demonstrated to me proof of concept documents related to multiple sectors,
and that set me thinking about how can we apply this technology to these sectors. We
are having problems with traceability. How do we ensure and tell the world this is
Mysore silk? And then working with friends from Indonesia, can we create more
designs so the Southeast Asian approach to the global markets can make a change?
Thank you.

Valedictory Session
Mr Yash Arya, Founder & CEO, IAMKHAADII Foundation (IAMKHADI) &
GLOBALSPIN

Dr Sanjiv Layek (Executive Secretary, World Association for Small and Medium
Enterprises (WASME))

Mr Yash Arya: To begin the vote of thanks, I would like to thank the Ministry of
MSME, Government of India, for supporting this event. Thank you to the Globalspin
trade conclave on commercial handlooms and technical textiles for organising and
supporting this event. On October 18-19, an international conference will be held at
The Capitol Hotel on Raj Bhavan Road in Bengaluru. I'd like to take it upon ourselves
to help our partners SIDBI, Traceyarn, NSIC, Udaan, and FLC Group. I'd also like to
express my gratitude to our co-organizers, tESG and the IAMKHADI Foundation. I
also would like to thank the NFDI Foundation for Design and Innovation and the
Ministry of Textiles for being our knowledge partners. And we would also like to
extend our thanks to our chief partner, the Government of Karnataka. We also would
like to thank our international delegates from Indonesia, the United Kingdom, and
Bangladesh. Ms Sonny Mohanty from the United Kingdom, Miss Myra from
Indonesia, and Mr S.M. Zillur Rahman from Bangladesh We had a successful 2 days
of our event, during which on the 18th we had our chief guest, Miss Myra, Chairperson,
Indonesian Natural Dye & Fiber Organization (WARLAMI), Government of Indonesia,
as our chief guest. And on September 19, we had our chief guest, Mr Rajendra Kumar
Kataria IAS, Principal Secretary, Sericulture and Horticulture Department,
Government of Karnataka. In these two days, we had several eminent speakers,
presentations, dialogues, and deliberations, as well as fire chat sessions on technology,
credit, linkages, market access, export, promotion, training, and research. This is our
sixth globalspin conclave held in Bengaluru, and with this, we will initiate our thinking.
Lead Conclave and series focusing on education, technology, textiles, pharma, health,
and agriculture. We would also be coming up with our globalspin innovation and
technology alliance, Geeta, in which we would be doing strategic work and working
with the technology of blockchain and other startups and innovation groups in
different countries. I would also like to extend my regards to Mr Sanjiv Layek, who is
an executive secretary of the World Association for Small and Medium Enterprises, for
supporting this event from inception to execution.
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Mr Sanjiv Layek: Thank you, Yash. I would like to extend my gratitude to all the
dignitaries and delegates from across the globe. I would like to thank IAMKHADI,
NFDI, in association with WASME, for organising this event successfully in two days.
In the two days, we had many speakers. They have already deliberated and discussed
all the issues related to the textile system, the handloom sector, and the silk industry,
and how to resolve all this through technology. This is a wonderful conclave, and I
would also like to thank the Capitol Hotel for sharing this video and organising this
event. Thank you, all of you. Thank you, Dr Nigam. Thank you, Mr. Dharamveer Singh
Ji. Thank you, Vishwajeet. Thank you, Prateek. Thank you, Amit, and thank you, FLC
Group and all the team members, including Yash. Thank you.

Exhibition

The exhibition of start-up products and supporting organisations was also run parallel
to the conclave at the same venue. The exhibition included different handloom and
khadi products from a wide variety of weaver cooperatives and others, ranging from
bedsheets, mittens, aprons, pot holders, handbags and purses, and bedspreads, to silk
and cotton sarees. Apart from this, the exhibition stalls also included saris, handbags,
honey, bangles and jewellery, and other woven products from Tribes in India.

Post Conference Guide for Action
The entire two-day GlobalSpin conclave was video-graphed and transcribed for future
deliberations and consolidation of proceedings.

The major action points that emerged at the Bangalore Event were:
a) Working for the skill development of the local artisans

Taking initiatives for re-skilling of the local artisans such as the use of digital
technologies, product listing and pricing on digital platforms among others so that the
local artisans can realise the full potential of their products.

b) Providing access to finance to artisans

Formulating policy initiatives and adding local artisans within the ambit of already
existent financing schemes by agencies such as SIDBI to provide easy access to finance
and catalyse entrepreneurship mindset amongst the artisans

¢) Bilateral engagement with other South Asian countries

Initiating bilateral engagement with other South Asian countries such as Indonesia,
Bangladesh etc. that have aligned cultural and clothing habits to promote local
handlooms and textiles and take these textiles to an international level.

d) Imparting use of Technology in the Textile Sector
» Use of technologies such as Blockchain technology, the Internet of Things,
Artificial Intelligence, and Non-Fungible Tokens to promote traceability and
prevent counterfeiting in the textile sector and give due credit to every
stakeholder involved in the supply chain.
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* Promote innovation through technology in the textile sector and develop a
framework to import technical textiles in the virtual world using Metaverse and
Web 3.0

* Promoting the use of decentralised digital platforms such as ONDC to bring
local handlooms and textiles to the mainstream.

» Develop a sustainable and resilient textile supply chain within India to reduce
dependency on other countries such as China.

Annexures
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A.Profile of Participants

Name Email ID Mobile no Address Industry
1| Amarjeet Speaker
9972549909
2| Ankur anilrpel8@gmail.com SeuK Marketing | EMPLOYEE
maheshbhai@gmail.c |991611165
3| Awvinash om WAKA Speaker
4| B- Marshal Roshan.@xmplarn 973133693 Aahar Limited |CEOD
Bosava .Thur )
5| Bosavarat T Vedanta I731573303 Hemn Organisation
Deepakvijayceo@gma |8553981981
6| DEEPAK Vijay [il.com Ato 2 S50BS Founder
7| Dr Meera Venqgat 9740750800 Chairperson I1CI
Dr 5.M 9986214375
8|Shashidhar principal@pandit.alin PDITI Hotspet  |Principal District
falguni.roy@decathlo |7878257765 Decathlon Sports | Contractory Process
9| Falguni Roy n.com India Leader
oppfashions@gmail.c | 8371 809445 OPP Fascus
10| Farida Banu 0T Enterprises Founder
11| ILesha 9871085517 I[ESG Innovations | Manager
DrRAC
12| K. Senthi/ Kumar | SEKu75@gmail.com 2025809284 Taxation Advisor
13| Kamoon Nageed 9811221301 snapperDatesfan| Speaker
kinjal@pingpongx.co |9619130683 PingPong Global
14| Hinjd Desai m Payment
9986792069
15| Manajit Rath manjit@reshamd.fon Reshamandi CPO
16| Manasa 9397467278 Rasse Global
sen.manjula@gmail.co|9500021413
17| MANJULA SEN |m MAALGAADI ENTREPRENUER
mannisaurath1@gmai Aaanshkaai
18| Mannian Lcom 9380564771 Unnarth
menashsales139@gm |9731996911
19| MARANNA ail.com
manujemed@gmailco |974014318
20| Maujunah m Ai-Tech Ai Product
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mohan@fanplayiot.co |9916480232
21| Mohan m Fanplay CEOD
narashimapixel@gmai| 9611121578
22| Narshima Lcom Pixel Control Propritor
23| Ningappa 8310003831 Svenska Manager
8042244777 Textile Group
24| Nithin -B NitbatB0@Gmail.com {Binet Indru ) Director
nateo7429@gmail.co |__.
25| Nomon Jain m 814333272 Closet Nerds Founder
26| PONANNA 9841687777 MANPHO
27| PONNANA 9848687777 NAMANPHO Fashion Designer
Pradeep pradeep- 9738749105 Aditi Agni
28|Doddawad pbd@rediffmail.com incorporation Start Up
29| Priya Founder
30| Radha Krishan 9742920533 Vaibhav Fabrics | Owner
womentraveller@gmal__
31| Raja Lakshmi ilcom 8310463939 V. Sakkhi Propreitor
Rohan _ m,'s vijayalaxmi
32|KalaKacho 6361562010 aly Industries. Business
Rohon Bkul rohonkulkarni05@gm _ Vijaylakshmi oil
33|Korns ail.com 5361962010 Limited Director
hemamaya.maya@gm | 9842618536
34| Roshan ail.com Importar Digitalmarketing
SUKU-
35 5. AJISH AJISH@hotmailcom |0 20700051 NTT DATA Advisor
36| S. Arshitha 9844539023 Aspire Pvt Ltd M.D
9146099621 Moora
37| Sahil Rajan sahil565@gmail.com International Start Up
) Noora
38| Sahil Rajan sahil565@gmail.com 3146053621 International Owmner
39| Sandeep 9611921628 Bhom Engineer
40| Sathyanara 9372861637 Teacher
41| Satyam 8073405325 Sumbu digital Speaker
42| Shilpa 7306720715 Student
43| SONALI PAL 9999982575 RESHAMANDI ZONAL HEAD
44| Sonny Sonny@bitgin.io 6596535153 BITQIN Founder
45| Vijay 7279133991 KOSHA CEQ
vipinjain101@gmail.c | 9036746057
46| Vipin Jain om Rajaleo Textiles | Founder
47| Vipul Kumar 9880316054 V.P - Design Duroflex
48| Youshi KSIC Sales Staff
49| Baduinda 9845256886 BAI Director
50| Divija contact@gmail.com |6305585948 Life Designer UIUX Entreprenuer
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upp- 8971809445 UPP Fascos
51| Farida Banu fashionse@gmail.com Enterprises. Founder
52| Hema Maya 5444964957 Importer Digitalmarketing
53| ILesha 9811085517 Vations Manager
jyothi.tsB10@gmail.co|9620086409 Software,/ Fashion
54| JYOTHI T.S m Start Up Designer
55| L. Nagand 9916277071
LATA patha.dodawad@gmai|8197300138
56|DODDAWAD Lcom Aditi Agni incorp | Start Up
57| M.R Sheelavmeter 7259564569
58| Mahesh 7259030137 Traidan
59| Manesh 9916277071 Aldyan Manesh
60| Manohar 8995066905 Workirame Speaker
NaraShime
61|Gouch KSIC Sales Staff
Pradeep pradeep- 9738745105 Aditi Agni
62| Dodawad pbd@rediffmail.com incorporation Co- Founder
O4rannaiah@gmail.co |7204581226
63| R. ANNAIAH m KSIC Senior Sales Assistant
womenbranch@gmail | __
64| Raja Lakshmi .com 8310463933 V. Sakkhi Proprietor
65| Ravijaankar 9663734448 ASM
praveenjosh10@gmai 9844634355 Biosafe
66| 5.G Joshi l.com Polymers
Seashore
9916037278 Technologies Pvt
67| SAGAR . A sagar.in@gmail.com Ltd Director
68| ShaShinde Shashi Shinde 96868566755 Propreitor
sheena.saini@pingpo |9588729454 senior sales
69| Sheena ngx.com Manager Ping Pong Payments
70| Shivappa 9632667624 Business Business
71| Shivaraj Engineer
Shradha Suman |shradhasumanjena?5 |9423950422
72|]ena {@gmail.com Anchor /Host
73| Sonny Mohan Sonny@bitgin.io 6596535153 BITQIN Founder
74| Abdul Shakeeb abduls@logicarts.in  |9663307305 LOGICARTS
75|Ajayraj Kalal ajayraj@commonn.in |9916230579 SAI VOGUE
alaka- 9379615996
76|Alakananda - Josh |hk@rediffmail.com Bisofe Polymers | Propritor
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o Badrinath Gulur |Bgulur@sa-INTL.org |9845296876 BLR International
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IMPORTER EXPORTERS
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96|DrMeera Venkat |m 9740750800 INDUSTRY
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. . . Fashion Designing,
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142|RAJE URS eng.ursb@gmail.com |97422 09704 Bengaluru 0il and Gas
143|Pradeep B ii;‘iizpmﬁhd@'e‘i'ﬁ 8197800138 Aditi Agri Incorporation
prajwals. 777 @gmail.c
144(Prajwal om 9886562227 Thepico
R. Annaiah 7204518226 PU Building MG Harntakal Silk industries
145 road ELR Corporation
14| Radha Krishna N ;':l“l““‘dm@gm‘“l‘“ 9742920533 Bangalore Vaibhav Fabrics
L47|Raghubir Agarwal Raghukr@chiranjivigr( 341555463 Hyderabad Chiranjivi Granites
anites.com
143|RAHHUBIR 9341228463 Chiranjiv Owmer
womentraveler@gmai
149(Raja Lakshmi 5 Lcom 83104 63939 Bengaluru Events Services
polymetdimensions@
150|Rajesh. 5. B gmail.com +917411011520 POLYMET DIMENSIONS
151 |Rajlakshmi womentraveler@gmaif g 463939 JPNagar BLR  |VSakkhi
lL.com
rakeshgaru@gmail.co Paramount nutrition
152|Rakesh Agarwal |m 09591999000 India pvt Lid
rrajendran@rrtech.co.
153|Raman Rajendran |in +919535159859 R R Technologies
154 Rohan B 1'Dhlanhlc:1ﬂkamiﬂ5@g 6361962010 Bangalore Vijayalaxmi 0il Mills Pvt
mail.com Ltd
2nd Floor, FISR ¥mplar Managment
Roshan Ahmed roshan.a@xmplar.in |9842618596 Layout, BLR Solution Pvt Ltd
155 560102
Retail Apparel and
156|Rutick Shah vrudhi.blr@gmail.com | 58848 48806 Bengaluru Fashion
1c7|Sahil Raghav fﬁf;f;;mm 9146099621 Dongri Mumbai | Noora International
sakina@maalgaadisto MAALGAAD| Concept
158|5akina Ansari I'e.com +919940665588 Store
159|Sameer Pasha sameer{@cspgroup.in |9886333622 CSP Enterprises
L 6p|Senthil Kumar ;ﬁ:‘;f:g”‘“““hmm 9025809284 RR Nagar BLR gﬁiﬂﬁ,ﬁi'“
hshaheen393@gmail
161|Shaheen Hussain |com +91 84718 89195 WICCI / MAALGAADI
RightEdge Learning
162|Shankar A shankar@rightedge.in | 7829482000 Solutions Pvt Ltd
SHANMUGAM shanmugampsg@redi Retail Apparel and
163|SUBRAMANI ffmail.com 90662 20098 Tiruppur Fashion
Sheena Saini sheena.saini@pingpo 9888719454 Pingpong Global

164

1NZ.COoIm

Payments

7
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shefmalik.official@gm

165|Shefali Malik ail.com 0871541113 PICO
shivaprasadr7 @gmail.
166|Shiva Prasad com +919980015054 Ace Associates
167|5hivansh Saxena |ss@thepico.org 7737918579 PICO
168 i?;f;;ﬁam 9632667624 Haveri 581110
Shradha Suman  |shradhasumanjena25 : )
169|[ena @gmail.com 9483950428 Sanjaynagar BLR
Shubhasmit shubhasmit@trusneti Pan IIM Consulting
170|Malakar xcom 7002213446 Organisation
unemployed,
somaya.ideatty@gmai BusinessFounder
171|5Somaya Assaker |Lcom 9055200000 "SpreadSheets Maestra”
sonalmishra0413@g
172|5onal Mishra mail.com 8377891109 WTC Apparels
173|Sonali Pal Z‘i’_ﬂ;p‘“@l eshaman |o644982575 irk:fégﬁi;sm‘ﬂ Reshamandi
174|Sonny Mohanty  |sonny@bitgin.io +65 96535153 Singapore BITIQ
sooryaborker@gmail.
175|Soorya Borker Com 09886369578 Complyboxx Solutions
vmsrikanth 14@gmail. Paper and Forest
176|SRIKANTH VM com 74117 45920 Bengaluru Product Manufacturing
suhanahameed139@g
177|5ubana Hameed |mail.com B1055 79253 Bengaluru Non-profit Organizations
sukm_ajish@hotmail.c
178|Sukumaran Ajish |om 0845998651 Nttdata
suniladesai10@gmail.
179|Sunil desai com 9819470226 Sunil industries
umaZ41299@gmail.co
180|Uma m 9831366778 V Enterprises
Vincit Smart Private
181|Venugopal GR venucold@gmail.com |7019248378 limited
babuavi75@rediffmail
182|Vidyashree .COIIL 9916091831 5 N GARMENTS
1g3|Vipin Jain ;"Ifl'n]‘*"‘lﬂl@mml'“ 9036746067 Bellary Rajendra Textiles
. . . NR Trident Tech
Vipul Kumar vipulkumar@durofle |ooa13, ey Park HSRmain |Duroflex
184 xworld.com ROad, 560068,
185|Kumar vishwajeet@tesgio |7750935832 Tesg innovations|Co - Founder
thedimensionworks@
186|Zoheb gmail.com 8073381427 The Dimension Works
187 pavin.ponanna@gmal e, ceg7771 560094|Manpho
com
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B. Patron Members and Advisory Committees

CHIEF GUEST

Ms Myra Widiono
Chairperson, Indonesian Natural Dye &Fiber
Organization (WARLAMI) Government of
Indonesia

Mr. Rajendra Kumar Kataria, IAS
Principal Secretary, Sericulture & Horticulture
Department Government of Karnataka

KEY NOTE SPEAKER

Dr Glory Swarupa,
Director General, ni-msme, Hyderabad,
Ministry of MSME, Government of India

Mr. T. P. Rajesh, IAS

Commissioner Handlooms, Commissionerate of
Handlooms, Government of Tamil Nadu

GUEST OF HONOUR
Mr B. C. Mr Gautham Mr. Ms D. Roopa, Dr.Subhransu Dr Ajit
Narayans Gowda M., Chandrasheker IPS, Acharya, Nigam,
wamy, Hon'ble N, IAS, Managing Chief General Chief
Hon'ble Chairman, Managing Director Manager, Small Executive
Chairman | Karnataka Silk | Director, Karnataka Industries Officer,
, Industries Karnataka Silk State Development Bank of | NIFT
Karnataka Corporation Marketing Board | Handicrafts India (SIDBI) Foundation
Silk Limited, Limited, Dev. Corp. Government of India for Design
Marketin Government Government of Limited, Innovation,
g Board of Karnataka | Karnataka Government Ministry of
Limited, of Karnataka Textiles,
Governm Government
ent of of India
Karnataka
COUNTRY DELEGATES
Ms Huma Ms Sonny Mohanty, Ms. Myra Ms. Carmanita Mr S. M. Zillur
Beagum, United Kingdom Widiono, Mambu, Rahman,
Canada Indonesia Indonesia Bangladesh

ORGANISING COMMITTEE

Dr Sanjiv Layek

Mr Yash ARYA

Mr Ajit Kumar Nigam

Executive Secretary,

Founder & CEO

Founding CEO,

World Association Form Small
and Medium Enterprises

IAMKHADI

NIFT, Foundation
Innovation

for Design
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C. List of Speakers of the GlobalSpin Trade Conclave

Mr. Shankar Patil Munenakoppa

Hon'ble Cabinet Minister, Handloom, Textiles,

Sugarcane Development and Sugar
Government of Karnataka

fad

Dr. K. C. Narayana Gowda

Hon'ble Minister, Sericulture, Youth
Empowerment and Sports Government of

Mr. 5. M. Zillur Rahman

Chairman & CEQ, Rahman Group,Bangladesh

hs. Carmanita Mambu

International Fashion Designer, Indonesia

Ms_ Djumirah Myra

International Fashion Designer, Indonesia

L |

Ms. Sonny Mohanty

Foreign Expert and Co-Founder, Bitgin

Dr. 5. D. Sudarsan

Executive Director, Centre for Development of
Advanced Computing (C-DAC) Ministry of
Electronics & Information Technology {MeitY),

Dr. Subhransu Acharya

Chief General Manager, Small Industries
Development Bank of India (SIDEI

Mr. T. P. Rajesh, 1AS

Commissioner for Handlooms & Managing
Director Co-Cptex, Government of Tamil Madu

10

Mr. T. H. M. Kumar, |AS

Commissioner for Textiles Development and
Director of Handlooms & Textiles Department,

11

Ms. V. V. Jyothsna, 145

Managing Director, Karnataka Silk Industries
Corporation, Government of Karnataka

12

Mr. Chandrasheker M, 145

Managing Director, Karnataka Silk Marketing
Board Ltd., Government of Karnataka

13

Mr. M. B. Rajesh Gowda, 145

Commissioner, Sericultural Development and
Director of Sericulture, Government of

14

M. B. C. Narayanswanmy

Hon'Ble Chairman, Karnataka sik Marketng eoard Lod.,
Government of Karnataka

15

Mr. Pankaj Kumar Pandey, |1AS

Principal Secretary, Commerce & Industries
[MSME & Mines), Government of Karnataka

16

Mr. Rajendra Kumar Kataria, 145

Principal Secretary, Sericulture & Horticulture
Department Government of Karnataka

17

Dr. Glory Swarupa

Director General, ni-msme, Ministry of MSME,

18

Ms. Roop Rashi Mahapatra, 1AAS

Textile Commissioner, Ministry of Textiles,

19

Dr. Mohan Kumar R

Founder, FANPLAY 10T

20|Mir. Falguni Roy Process Leader, Decathlon Sports India

21|Mr. Abhijeet Ranadhir Chief Executive Officer, Sumeru Digital Solutions
South India President, Dalit Indian Chamber of

22|Mir. Raja MNaik Commerce and Industry

23|Mr. Badrinath Gulur Director, Social Accountability International

24

hr. Avinash Kaushik

Founder and CEQ, WAKA WORLD

25

hr. Ganesh Subramanian

Founder & CEQ, STYLUMIA

26

Dr. Devraj Dasari

Chairman, M5SMECC

27

M. Vishwajeet Kumar

Director, TraceYarn (M5 tESG Innovations Pt

28

hr. Prasanna Lohar

Founder, India Blockchain Forum

29

Mr. Kamlesh Nagware

Chief Technology Officer, Snapper Future Tech

a0

Mr. Manish Char;d rashekar

Founder, Workframe Technologies

10| Page




31|Mr. Abhinav Ramesh Founder, Chainflux

32| Mr. Manajit Rath Chief Product Officer, ReshaMandi
33|Mr. Padmanabhan M. N. Director

34|Ms. Sakina Ansari Founder

35|Ms. Bessie Cecil Director

36

Mr. Dharmveer 5i ngh.

CED, DLT Research Foundation

37|Ms. Kinjal Desai Regional Sales Manager, PingPong
38|Mr. C. 5. Sudheer Founder and CED, ffreedom App & IndiaMoney.com
39|Mr. Vijaya Krishnappa Co-Founder, KOSHA

40|Ms. Roshni Mohandas Founder & CEOQ, uniCin.ai

41

Mr. Dharmveer Singh

CEQ, DLT Research Foundation

42

Dr. Hema Maya Raghuraman

Ex - Director, NIFT Bengaluru

43

Mr. B.A. Navesn

National Business Development Leader- AWS
Trainings and Certifications

Mr. Prasad Bidapa

Fashion Stylist and Choreographer

45

Mr. James Raphael

Executive Head, Retailers Association's Skill

45

Mr. Nixon Joseph

Ex-President, 581 Foundation

47

Mr. 5. Sundaresan

Secretary, Indian 5leep Products Federation

48

Mr. Satyaki Rastogi,

General Manager, Small Industries Development

49

Mr. R. Gopinath Rao

|[EDS, Dry. Director MSME-DFO, Ministry of

50

M. M. Sreevatzan

General Manager, Mational Small Industries

51

Mr. D. K. Das

Executive Vice President and Head, Government
Business, AXIS BANK

22

Ms. Poonam Khandelwal (Cal.
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TRADE CONCLAVE
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Lamp Lighting Ceremony @ Globalspin Trade Conclave Welcome Address By: Mr. S. M. Zillur Rahman, Vice President, World Association

For Small and Medium Enterprises (WASME)
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Introductory Note By Mr. Yash Arya
Founder & CEO, IAMKHAADII Foundation (IAMKHADI) & GLOBALSPIN

KEYNOTE Address By Dr. Glory Swarupa
Director General, ni-msme, Ministry of MSME, Government of India
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SPECIAL ADDRESS By CHIEF GUEST Ms. Myra Widiono
Chairperson, Indonesian Natural Dye & Fiber Organization, Government of Indonesia

Address By Guest of Honor Dr. Subhransu Acharya
Chief General Manager, Small Industries Development Bank of India (SIDBI)
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Vote of Thanks By Dr. Ajit Kumar Nigam Panel Discussion & Presentation on Technical Textiles
CEO & Director, NIFT Foundation for Design Innovation, Ministry of Textiles
Government of India
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Panel Discussion & Presentation on Design and Innovation Panel & Presentation on Supply Chain Traceability in Textiles

Fire Chat Session on Technical up-gradition in Traditional Practice - Boon or Bane? Group Photograph
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Welcome Address By Dr. Sanjiv Layek Lamp Lighting Ceremony @ Globalspin Trade Conclave Day 2
Executive Secretary, World Association for Small and Medium Enterprises (WASME)

CO-ORGANIZERS

GLOBALSPIN

TRADE CONCLAVE & EXH
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Welcome Address By Dr. Sanjiv Layek Introductory Note By: Dr. Glory Swarupa
Executive Secretary, World Association for Small and Medium Enterprises (WASME) Director General, ni-msme, Ministry of MSME, Government of India
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Esteemed Guests PLENARY Address By: Mr. Rajendra Kumar Kataria, IAS
Principal Secretary, Sericulture & Horticulture Department Government of Karnataka
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Presentation on World of Tomorrow — Technology Transformation for
Textile Industry by
Mr. Dharmveer Singh, CEO, DLT Research Foundation

Panel Discussion & Presentation on Training and Research

. B

1of H

Presentation by Mr. S. Sundaresan, Secretary,
Indian Sleep Products Federation (ISPF)

0
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Group Photograph Valedictory Address
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. Video and Presentation Links

Day-1
Session Name Type | Link
Lighting the Lamp =2 https://youtu.be/-bAPAdQVH g
Welcome Address | Mr. S. M. Zillur Rahman & https://youtu.be/U5h4IwTI8LA
Vice President, World Association
For Small and Medium
Enterprises (WASME)
Chief Guest Ms. Myra Widiono https://youtu.be/tN8mMWFFUQEM
Message Chairperson, Indonesian Natural
Dye & Fiber Organization,
Government of Indonesia
Welcome Guest Dr. Subranshu Acharya s https://youtu.be/d3Ing-TR3SA
of Honour Chief General Manager, SIDBI
Vote of Thanks by | Dr. Ajit Kumar Nigam o https://youtu.be/aXyxqZWCZ60
Dr. Ajit Nigam CEO & Director, NIFT Foundation
for Design Innovation, Ministry of
Textiles Government of India
Panel Discussion Dr. Ajit Kumar Nigam https://youtu.be/24gx4Rol5A0
presentation in
Design Innovation
Panel Discussion e Dr. Ajit Nigam, Director & CEO, https://youtu.be/w8132X9gqBc
& Presentation on NFDI, Ministry of Textiles
Technical Textiles Government of India
o Mr. S. M. Zillur Rahman,
Chairman Rahman Group
Bangladesh
e Dr. Mohan Kumar R, Founder,
FANPLAY loT
e Mr. Falguni Roy, Process Leader,
Decathlon Sports India
e Mr. Abhijeet Ranadhir, Chief
Executive Officer, Sumeru Digital
Solutions
e Mr. Raja Naik, South India
President, Dalit Indian Chamber
of Commerce and Industry
Panel & e Mr. Vishwajeet Kumar, https://youtu.be/Dm_MfiDkhZw
Presentation on e Director, TraceYarn (M/s tESG
Supply Chain Innovations Pvt. Ltd.)
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https://youtu.be/-bAPAdQvH_g
https://youtu.be/U5h4lwTJ8LA
https://youtu.be/tN8mWFFuQEM
https://youtu.be/d3Ing-TR3SA
https://youtu.be/qXyxqZWCZ6o
https://youtu.be/24gx4Rol5Ao
https://youtu.be/w8132X9gqBc
https://youtu.be/Dm_MfjDkhZw

Traceability in
Textiles

e Ms. Sonny Mohanty, Foreign
Expert and Co-Founder, Bitgin

e Mr. Prasanna Lohar, Founder,
India Blockchain Forum

e Mr. Kamlesh Nagware, Chief
Technology Officer, Snapper
Future Tech

e Mr. Manish Chandrashekar,
Founder, Workframe
Technologies

e Mr. Abhinav Ramesh, Founder,
Chainflux

e Mr. Manajit Rath, Chief Product
Officer, ReshaMandi

Day-2

Session

Name

Type

Link

Welcome
Address

Association for Small and

Dr. Sanjiv Layek

Executive Secretary, World

Medium Enterprises (WASME

https://youtu.be/iTWOps8kJAk

Introductory
Note

Dr. Glory Swarupa

Director General, ni-msme,
Ministry of MSME, Government
of India

https://youtu.be/9dmH7fVIu7U

Chief Guest
Address

Mr. Rajendra Kumar Kataria, IAS

Principal Secretary, Sericulture &
Horticulture Department
Government of Karnataka

https://youtu.be/MBjylAnwIM8

Vote of Thanks

Dr. Ajit Kumar Nigam

CEO & Director, NIFT
Foundation for Design
Innovation, Ministry of Textiles
Government of India

https://youtu.be/CsyvCBtOu68

Presentation
on World of
Tomorrow —
Technology
Transformation

Mr. Dharmveer Singh, CEO, DLT
Research Foundation

https://youtu.be/rb9nPPZok-0
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https://youtu.be/iTWOps8kJAk
https://youtu.be/9dmH7fVIu7U
https://youtu.be/MBjyIAnwlM8
https://youtu.be/CsyvCBtOu68
https://youtu.be/rb9nPPZok-0

for Textile

Industry
Panel Ms. Kinjal Desai, Regional https://youtu.be/9BcoNTDOSKo
Discussion & Sales Manager, PingPong
Presentation Mr. S. M. Zillur Rahman,
on Export Chairman Rahman Group
Promotion Bangladesh
Ms. Carmanita Mambu,
Foreign Expert and
International Fashion Designer,
Indonesia
Mr. C. S. Sudheer, Founder
and CEO, ffreedom App &
IndiaMoney.com
Mr. Vijaya Krishnappa, Co-
Founder, KOSHA
Panel e Mr. Dharmveer Singh, CEO, DLT https://youtu.be/9Ga0M36Q5ZQ
Discussion & Research Foundation
Presentation e Ms. Djumirah Myra, Foreign
on Training Expert and International

and Research

Fashion Designer, Indonesia

e Ms. Hema Maya Raghuraman,

Ex - Director, NIFT Bengaluru

e Mr. B.A. Naveen, National

Business Development Leader-
AWS Trainings & Certifications
Mr. Prasad Bidapa, Fashion
Stylist and Choreographer

Mr. James Raphael, Executive
Head, Retailers Association's
Skill Council of India

Mr. Nixon Joseph, Ex-President,
SBI Foundation

Presentation

Mr. S. Sundaresan, Secretary,
Indian Sleep Products Federation
(ISPF)

https://youtu.be/XBlsgt7ml4Q

Presentation

Small Industries Development
Bank of India (SIDBI)

https://youtu.be/PvygzxYMJ1c

Valedictory
Address

Dr. Sanjiv Layek
Executive Secretary, WASME

https://youtu.be/Hn1HtO7GyhU
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https://youtu.be/9BcoNTDOSKo
https://youtu.be/9Ga0M36Q5ZQ
https://youtu.be/XBlsgt7ml4Q
https://youtu.be/PvyqzxYMJ1c
https://youtu.be/Hn1HtO7GyhU

Presentation by Ms Carmanita Mambu
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Presentation by Mr MareshSuhas

CALOTROPIS
REVOLUTION

PROJECT REPORT

2022
MISSION
OBJIECTIVE
E

SOLUTION

Presented By

Maresh Suhas

Farmer & Trader

Cell No. +91-9731996911
www.aahan.msite.co.in
Karnataka State - INDIA

WEGANOOL™ -

CALOTROPISREVOLUTION IS IN LINE WITH
20 SDG TARGETS

Goml L End powsrty inall ity farme
avarymhare.

HIGHLIGHTS

Goal I End hunger, achisve food serarity
and improved nutsition, snd gremots

mustuinails sgricsture,

Gosl 3. Emamra heslthy lves and promots
mali-baing far ail ot il sge

Gosl 5. Gchisyw gamdar aguslity and
ampawer sl wemas and girls
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Presentation by Prasanna

Empowering
businesses with

Blockchain Y e

powered revolution ] TraceChain - Fashion/Textile Supply Chain
\ Traceability

‘ info@snapperfuturetech.com

@ +<o1-9022057986, +31-6307281771 @ “Wvwanapperfuturetech.com

’f ¥ SNAPPER
B

Future Tech

WHAT IS BLOCKCHAIN TECHNOLOGY?

A blockchain is an / | )

immutable time-stamped
series record of data that is BLOCKCHAIN & O BENTRHNES UL
distributed and managed

by cluster of computers. g

IR TRUST

T
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TraceChain Platform

Certification Body/Regulator

Grower Ssupplier Manufacturer  Distributor Retailer Consumer
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Transparem:y - Disclosing the facts | Captures info at every step
Traceability - Capture granular data | Batch-level Tracking
Trace Provenance- Validation & Verification | Proof of Origin | Audit Proof
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Benefits - Trust across Supply Chain
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* Connect with * Connect with * Instil trust ameng + Product Recall = Targeted Recalls + Learnand acton
downstream downstream supply stakeholders + Compliance & = Custormner Satisfaction recalls
supply chain chain * Automate Processes Certifications * Enhanced Trust & + Understand and
* Show sustainable  * Reduce Manual * Viibility into production  « Reduce Manual Branding trust asset
growth practices processes * Productrecalls processes = Reduce costs + pAsset Verification
+ Transparencyinto = Compliance & * End-End Traceahility = End-End Traceability — + Quality standards
distribution Certifications
= Transparency into
distribution

Certification Body/Regulator
Reduce counterfeiting and fraucs | Compliance & Certifications | Transparency into distribution
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NISTRY OF MICRO, SMALL AND MEDIUM ENTERPRISES

GLOBALSPIN TRADE CONCLAVE
(PROMOTION OF HANDLOOMS & TECHNICAL TEXTILES)

Theme: Supply Chain, Design and Innovation
FRIDAY, 18" NOVEMBER 2022 | 09:30 A.M. — 5:30 P.M. | BENGALURU, KARNATAKA

09:45 am - 10:45 am

Registration

10:45 am - 11:00 am

Lighting the Lamp

11:00 am - 11:10 am

Welcome Address By: Mr. S. M. Zillur Rahman

Vice Pre

sident, World Association For Small and Medium Enterprises (WASME)

11:10 am - 11:15 am

Introductory Note By: Mr. Yash Arya
Founder & CEO, IAMKHAADII Foundation (IAMKHADI) & GLOBALSPIN

11:15am - 11:20 am

KEYNOTE Address By: Dr. Glory Swarupa
Director General, ni-msme, Ministry of MSME, Government of India

11.20 am - 11.25 am

Address By Guest of Honor: Dr. Subhransu Acharya
Chief General Manager, Small Industries Development Bank of India (SIDBI)

11:25 am - 11:30 am

PRESIDENTIAL ADDRESS By: Mr. T. P. Rajesh, IAS

Commis,

sioner for Handlooms & Managing Director Co-Optex, Government of Tamil Nadu

11:30 am - 11:35 am

SPECIAL ADDRESS By CHIEF GUEST: Ms. Myra Widiono
Chairperson, Indonesian Natural Dye & Fiber Organization, Government of Indonesia

11.35am -11.40 am

Vote of

Thanks By: Dr. Ajit Kumar Nigam

CEO & Director, NIFT Foundation for Design Innovation, Ministry of Textiles Government of India

11:40 am —12:00 pm

Tea Break

12:00 pm - 12:30 pm

Panel Discussion & Presentation on Technical Textiles

Modera

. Mr
. Dr.
. Mr
. Mr
. Mr

tor - Dr. Ajit Nigam, Director & CEO, NFDI, Ministry of Textiles Government of India
. S. M. Zillur Rahman, Chairman Rahman Group Bangladesh

Mohan Kumar R, Founder, FANPLAY loT

. Falguni Roy, Process Leader, Decathlon Sports India

. Abhijeet Ranadhir, Chief Executive Officer, Sumeru Digital Solutions

. Raja Naik, South India President, Dalit Indian Chamber of Commerce and Industry

12:30 pm - 01:30 pm

Panel Discussion & Presentation on Design and Innovation
Moderator — Dr. Ajit Kumar Nigam, CEO, NIFT Foundation for Design & Innovation

. Ms
. Ms.

. Carmanita Mambu, Foreign Expert and International Fashion Designer, Indonesia
. Djumirah Myra, Foreign Expert and International Fashion Designer, Indonesia

. Mr. Badrinath Gulur, Director, Social Accountability International
. Mr. Avinash Kaushik, Founder and CEO, WAKA WORLD
e  Mr. Ganesh Subramanian, Founder & CEO, STYLUMIA
. Dr. Devraj Dasari, Chairman, MSMECC
01:30 pm - 02:30 pm Lunch Break
02:30 pm - 03:30 pm Panel & Presentation on Supply Chain Traceability in Textiles

Moderator - Mr. Vishwajeet Kumar, Director, TraceYarn (M/s tESG Innovations Pvt. Ltd.)

. Ms.
. Mr
. Mr
. Mr
. Mr
. Mr

. Sonny Mohanty, Foreign Expert and Co-Founder, Bitgin

. Prasanna Lohar, Founder, India Blockchain Forum

. Kamlesh Nagware, Chief Technology Officer, Snapper Future Tech
. Manish Chandrashekar, Founder, Workframe Technologies

. Abhinav Ramesh, Founder, Chainflux

. Manajit Rath, Chief Product Officer, ReshaMandi

03:30 pm — 03:45 pm

Fire Chat Session on Technical up-gradition in Traditional Practice - Boon or Bane?

Modera

tor - Mr. Padmanabhan M. N. with Ms. Sakina Ansari & Ms. Bessie Cecil

03:45 pm — 04:00 pm

Presentation by PING PONG
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GLOBALSPIN TRADE CONCLAVE

(PROMOTION OF HANDLOOM SILK & TECHNICAL TEXTILES)

Theme: Credit, Export Promotion and Training
SATURDAY, 19th NOVEMBER 2022 | 09:30 A.M. — 5:30 P.M. | BENGALURU, KARNATAKA

09:45 am - 10:45 am

Registration

10:45 am - 10:50 am

Welcome Address By: Dr. Sanjiv Layek
Executive Secretary, World Association for Small and Medium Enterprises (WASME)

10:30 am - 10:35 am

Introductory Note By: Dr. Glory Swarupa
Director General, ni-msme, Ministry of MSME, Government of India

10:35 am - 10:40 am

KEYNOTE Address By: Mr. T. P. Rajesh, IAS
Commissioner for Handlooms & Managing Director Co-Optex, Government of Tamil Nadu

10:40 am - 10:45 am

Address By Guest of Honor: Mr. Chandrasheker N, IAS
Managing Director, Karnataka Silk Marketing Board Ltd., Government of Karnataka

10.45 am - 10.50 am

Address By Guest of Honor: Ms. D. Roopa, IPS
Managing Director, Karnataka State Handicrafts Dev. Corp. Ltd., Government of Karnataka

10:50 am - 11:00 am

Address By Guest of Honor: Mr. Gautham Gowda M.
Hon'ble Chairman, Karnataka Silk Industries Corporation Ltd., Government of Karnataka

11.00 am - 11.05 am

PRESIDENTIAL ADDRESS By: Mr. B. C. Narayanswamy
Hon'ble Chairman, Karnataka Silk Marketing Board Ltd., Government of Karnataka

11.05am -11.20 am

SPECIAL ADDRESS By CHIEF GUEST: Mr. Rajendra Kumar Kataria, IAS
Principal Secretary, Sericulture & Horticulture Department Government of Karnataka

11.20 am - 11.25 am

Vote of Thanks By: Dr. Ajit Nigam
Director &CEO, NIFT Foundation for Design Innovation, Ministry of Textiles, Government of India

11:30 am — 12:00 pm

Tea Break

12:00 pm - 12:15 pm

Presentation on World of Tomorrow — Technology Transformation for Textile Industry by
Mr. Dharmveer Singh, CEO, DLT Research Foundation

12:15 pm - 01:15 pm

Panel Discussion & Presentation on Export Promotion

Moderator — Ms. Kinjal Desai, Regional Sales Manager, PingPong

e  Mr.S. M. Zillur Rahman, Chairman Rahman Group Bangladesh

. Ms. Carmanita Mambu, Foreign Expert and International Fashion Designer, Indonesia
. Mr. C. S. Sudheer, Founder and CEO, ffreedom App & IndiaMoney.com

. Mr. Vijaya Krishnappa, Co-Founder, KOSHA

01:15 pm - 02:00 pm

Panel Discussion & Presentation on Training and Research

Moderator — Mr. Dharmveer Singh, CEO, DLT Research Foundation

e Ms. Djumirah Myra, Foreign Expert and International Fashion Designer, Indonesia

. Ms. Hema Maya Raghuraman, Ex - Director, NIFT Bengaluru

. Mr. B.A. Naveen, National Business Development Leader- AWS Trainings and Certifications
e  Mr. Prasad Bidapa, Fashion Stylist and Choreographer

. Mr. James Raphael, Executive Head, Retailers Association's Skill Council of India

. Mr. Nixon Joseph, Ex-President, SBI Foundation

02:00 pm - 03:00 pm

Lunch Break

03:00 pm —03:15 pm

Presentation by Mr. S. Sundaresan, Secretary, Indian Sleep Products Federation (ISPF)

03:15 pm - 03:30 pm

Presentation by Small Industries Development Bank of India (SIDBI)

03:30 pm — 04:30 pm

Panel & Presentation on Credit Linkages and Market Access

Moderator - Dr. Ajit Kumar Nigam, CEO, NIFT Foundation for Design & Innovation

e  Ms. Sonny Mohanty, Foreign Expert and Co-Founder, Bitgin, Singapore

e  Mr. Satyaki Rastogi, General Manager, Small Industries Development Bank of India

. Mr. R. Gopinath Rao, IEDS, Dy. Director MSME-DFO, Ministry of MSME, Govt. of India
. Mr. M. Sreevatsan, General Manager, National Small Industries Corporation

. Mr. Mahendra Rathod, Managing Partner, PICO

e Ms. Poonam Khandelwal (CA), Venture Catalyst

4:30 pm — 4:45 pm

Presentation by RESHAMANDI

4:45 pm - 4:50 pm

Valedictory Address By: Dr. Sanjiv Layek
Executive Secretary, World Association for Small and Medium Enterprises (WASME)

4:50 pm - 5:30 pm

HIGH-TEA
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CHIEF GUEST

18th Nov. 2022 19th Nov. 2022

Inauguration Inauguration

Mr. Rajendra Kumar Kataria, IAS
Principal Secretary,
Sericulture & Horticulture Department
Government of Karnataka

Ms. Myra Widiono
Chairperson,
Indonesian Natural Dye & Fiber Organization (WARLAMI)
Government of Indonesia

KEY NOTE SPEAKER

Dr. Glory Swarupa Mr. T. P. Rajesh, IAS
Director General, ni-msme, Hyderabad, Commissioner Handlooms,
Ministry of MSME, Commissionerate of Handlooms,
Government of India Government of Tamil Nadu

GUEST OF HONOUR

® Mr. B. C. Narayanswamy ¢ Mr. Gautham Gowda M.
Hon'ble Chairman, Hon'ble Chairman,
Karnataka Silk Marketing Board Limited, Karnataka Silk Industries Corporation Limited,
Government of Karnataka Government of Karnataka

o Ms. D. Roopa, IPS
Managing Director
Karnataka State Handicrafts Dev. Corp. Limited,

Government of Karnataka

® Mr. Chandrasheker N, IAS
Managing Director,
Karnataka Silk Marketing Board Limited,
Government of Karnataka

o Dr. Ajit Nigam
Chief Executive Officer,
NIFT Foundation for Design Innovation,
Ministry of Textiles, Government of India

¢ Dr. Subhransu Acharya
Chief General Manager,
Small Industries Development Bank of India (SIDBI)
Government of India

#globalspin2022 www.globalspin.net




Ms. Huma Beagum

Ms. Sonny Mohanty

| |
CANADA UNITED KINGDOM

e Mr. Dharmveer Singh
Chief Executive Officer,
DLT Research Foundation

® Mr. Abhinav Ramesh
Founder,
CHAINFLUX

o Mr. Kamlesh Nagware
Chief Technology Officer,
Snapper Future Tech

@ Mr. Falguni Roy
Process Leader,
Decathlon Sports India

® Ms. Supriya Munshi
VP Global Business Operations
Reshamandi

® Mr. Mahendra Rathod
Managing Partner,
PICO

® CA Poonam Khandelwal
Head - Market Development,
Venture Catalysts

o Mr. D.K. Das
Executive VP and Head,
Government Business,
AXIS BANK

® Dr. Devraj Dasari
Chairman,
MSMECC

® Mr. Prasad Bidapa
Fashion Stylist and Choreographer

o Mr. Raja Naik
South India President,
Dalit Indian Chamber of Commerce
and Industry

#globalspin2022

KEY SPEAKERS

COUNTRY DELEGATES

Ms. Myra Widiono

INDONESIA

Ms. Carmanita Mambu

Mr. S. M. Zillur Rahman

INDONESIA

BANGLADESH

Mr. Vishwajeet Kumar
Director,
TRACEYARN

Mr. Avinash Kaushik
Founder and CEO,
WAKAW

Dr. Mohan Kumar R.
Founder,
FANPLAY [oT

Mr. Vijaya Krishnappa
Co-Founder,
KOSHA

Mr. Abhijeet Ranadhir
Chief Executive Officer,
Sumeru Digital Solutions

Mr. S. Sundaresan
Secretary,
Indian Sleep Products Federation

Mr. Badrinath Gulur
Director,
Social Accountability International

Ms. Roshni Mohandas
Founder & CEO,
uniQin.ai

Mr. James Raphael
Executive Head,
Retailers Association of India (RAI)

Mr. R. Gopinath Rao, IEDS
Dy. Director MSME-DFO,
Ministry of MSME,

Govt. of India

Dr. Bessie Cecil

Head- Craft Education,
Textile Design and Textile
Conservation Kalashetra

www.globalspin.net

Mr. Manish Chandrashekar
Founder,
Workframe Technologies

Mr. Ganesh Subramanian
Founder & CEO,
STYLUMIA

Mr. Prasanna Lohar
Co-Founder,
INDIA BLOCKCHAIN FORUM

Mr. B. A. Naveen
National Business Development Leader,
AWS Trainings and Certifications, India

Ms. Kinjal Desai
Regional Sales Manager,
PINGPONG

Ms. Hema Maya Raghuraman
Ex - Director,
NIFT, Bengaluru

Mr. C. S. Sudheer
Founder and CEO,
ffreedom App & IndianMoney.com

Mr. Nixon Joseph
Ex President,
SBI Foundation

Ms. Revathi Kant
SVP and Chief Design Officer,
Titan Company Limited

Mr. Satyaki Rastogi

General Manager,

Small Industries Development
Bank of India

Ms. Sakina Ansari
National President,
Women's Indian Chamber of Commerce
& Industry (WICCI)




Program Themes

« TECHNOLOGY: Interventions by Start-ups for income enhancement of micro-entrepreneurs like artisans
and weavers and to address Zero Counterfeit, assured Quality Assurances, Traceability and Transparency
in the textile supply chain to achieve sustainability in the Textile, Apparel and Fashion industry.

* CREDIT LINKAGES: The needs of MSMEs/ Start-ups are unique, and customized financial offerings and
services would make these services more accessible. Beyond VC funding, credit facilities from banks play a
significant complementary role in ensuring capital adequacy for startups.

« MARKET ACCESS: Multiple stakeholders of Technical Textiles, Handlooms and Apparel Industry come
together to work towards Globalization of the textile industry by learning and analyzing the Best Practices,
New Production Techniques, Innovative Procedures, and Product Qualities to satisfy international eco-
standards, considering Circularity, Sustainability and Re-cyclability as a key-value differentiator amongst
the international Buyers and Experts.

« EXPORT PROMOTION: To create business opportunities for MSMEs/ Start-ups (Services/ Manu-
facturers) and to act as a platform between Government and Industryin order to provide policy inputs,
provide insight on Global Markets (existing and emerging) in terms of Opportunities, Challenges and New
Technologies for high end value addition and to develop capabilities to meet the changing demand.

« TRAINING AND RESEARCH: To provide millions of micro-enterprises comprising women and youth
entrepreneurs to gain a better understanding of the challenges to competitiveness and growth for youth-
owned e-commerce businesses by skilling on Cross-Border Trade & domestic e-Commerce for enhanced
business growth and livelihood. The growing complexities in the domain of export business, the process of
globalization of the markets and the consequent competitiveness require every MSME to have a thorough
knowledge of the theory and practice of International Trade and emerging new age technologies such as
Web3.0.

Problem Statements

Counterfeits Lack of Technology Fragmented Data
Producers are facing frauds & It refers to delay in the processes, Data is being stored at multiple
suffering from low price and transactions, informations, etc.. locations that are not
less growth. close together.

Infrastructure Bottleneck Innovation Gap Global Standard Failure

Delays in decision making, Lack of significant interaction in No common principles and
communication due to inadequate supply chain stakeholders. standardization to ensure
resources. transparency.

Lack of Incentive Lack of Traceability Compliance Enforcement
Remuneration standards are quite Not able to track and trace elements There is a requirement to establish
basic and have no added incentives of the product and process. guidelines and rules.

to boost workers motivation.

#globalspin2022 www.globalspin.net



Special Programs

Thought Leaders Conclave

The Handlooms, Technical Textiles Thought
Leaders Conclave will be a power packed
evening with Industry captains from the
Handlooms, Handicrafts and Technical
Textiles Industry as well as policy maker
coming together on a single platform to throw
light on the challenges ahead ,uncover
potential opportunities and discuss the means
to achieve exponential growth.

GlobalSpin Innovation & Technology
Alliance (GITA)

The GITA zone provides a unique and
interactive showcase of the latest innovations
from the top startup hubs from across the
India. A showcase of the latest technology
products, innovative and revolutionary
solutions identified to impact and changes the
industry today and in the future.

Innovation and Technology Exchange

An increasingly popular concept at the
GlobalSpin Trade Conclave offers a unique lab
to market platform to host and showcase
research ideas and potential innovations to
Handlooms, Technical Textiles industry and
helps to capitalize, exchange ideas and
accelerate its successful development. Thisisa
great opportunity, which helps NFDI
Incubator and Accelerator to reach business
investors and to getbusinesses off the ground.

GlobalSpin Leadership Awards

The GlobalSpin Excellence Awards offer
individuals, start-ups and companies with a
platform to showcase their contribution and
value addition in the field of Handlooms,
Technical Textiles, Exhibitor presented during
the program.

Showstoppers (Product Launches /Demo)
Let the world capture the magic of your
revolutionary launch by kick starting your
product promotions the ideal way. We give you
the stage to make your launch day a
memorable one that puts the focus on the
people and not just the product, with a diverse
gathering of the industry's most legendary
creators & achievers, we help you turn your
product launch into an elite event. Launch
your product to a global audience at
GlobalSpin Trade Conclave, and turn your
product release into something worth talking
about.

Start-Up Zone

[t is the India’s 5th GlobalSpin Trade Conclave
event, the Conclave provides several speci-
alized opportunities for start-up and emer-
ging companies. Innovation Zone (Start -up
Pavilion) was designed to provide the perfect
opportunity to interact with entrepreneurs,
angel investors, venture capitalist, mentors
and accelerators and win a chance to show-
case your innovative ideas to g-local audience.

BENEFITS TO MSMEs/ START-UPS:

1. Showcase Products and Services to the participating delegates.

2. Opportunity to test the products/ services in the marketplace.

3. Create a brand visibility of their company and explore Partnership Opportunities, Joint Ventures and
Franchises with international companies.

4. A platform to network with potential technology partners, exporters, importers, dealers, suppliers, financial
institutions and other stakeholders from different countries including India.

5. Understanding the significance of competitiveness to integrate MSMEs in global markets.

6. First hand information on transfer of technology, better human resource practice, improved productivity and
success stories of MSMEs.

#globalspin2022 www.globalspin.net



GLOBALSPIN TRADE CONCLAVE
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WORLD TRADE CENTER MUMBAI EMBASSY OF REPUBLIC OF INDONESIA
NEW DELHI

GLOBALSPIN FASHION SHOW

EMBASSY OF REPUBLIC OF INDONESIA  FICCI LADIES ORGANIZATION (FICCI FLO)
NEW DELHI LUDHIANA
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WORLD TRADE CENTER MUMBAI
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GLOBALSPIN ROUND TABLE CONCLAVE
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About
GlobalSpin

The conclave will lay emphasis on the following
segment of Handlooms and Technical Textiles:

* Innovation and Technology

» Innovative Financing (Debt/ Equity/ Grant)

» MarketAccessand Linkages

* Researchand Training

* ExportPromotion

» Trainingand Development

The objective is to create a platform for sustai-
nability of MSMEs (artisans, designers, traders,
exporters, manufacturers) to not only have
market access to Indian consumers but also
international market and help accelerating their
economic development on sustainable basis.

The world of fashion, textiles and connected
technology is going into a new advanced era with
5G. To ensure that MSMEs can reap the most
benefits out of 5G, there is a dire need for their
skilling in entrepreneurship development, export
promotion and emerging technologies such as
Web3.0.

Our Industry Partners

Our trade fairs, expositions and trade promotion
activities enjoy the support of apex chambers,
relevant trade and industry bodies, associations,
chambers of commerce, export promotion
councils and boards of Investment across India
and neighboring World Trade Centers so as to
ensure the best possible B2B impact in terms of
networking, buyer-seller meets and business
interactions.

) e = L S S

World Association for Small and Medium Enterprises
(WASME) in association with IAMKHAADII Found-
ation and NIFT Foundation for Design Innovatio

(NFDI), Ministry of Textiles, Govt. of India promotes|
MSMEs & Start-ups.

Established in 1980, WASME is a statutory bod
dedicated to promoting MSMEs & Start-ups as a two
way Global Investments and Business Hub and NFDI
supportsits vision & objective.

Together they organize International Exhibitions,
Conclaves, Fashion Show and Trade Missions to create
business opportunities for companies, particularl
Micro, Small and Medium Enterprises (MSMEs) & Start-
ups inthe mainland and international markets.

They work with various EPCs and trade bodies to take|
companies from India to new emerging markets like
Africa, North America, MENA, etc. to participate in trade|
fairs and other trade promotion activities.

Eco System Partners

| “1 -T _T:q‘ B

INDIAN TECH.IH\HIlCAL TEXTILE
ASSOCIATION

KWPE

WOMEN ON GO

#globalspin2022
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Developing Business Leadership

Dalit Indian Chamber of
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Organizer

WORLD ASSOCIATION FOR SMALL AND MEDIUM ENTERPRISES

World Association for Small and Medium Enterprises (WASME), a global
non-profit organization headquartered at Noida, India, has been
spearheading the cause and development of Small and Medium
Enterprises (SMEs) world over since its inception in 1980. WASME
enjoys consultative/observer status with concerned agencies in UN
system such as UNCTAD, ITC, WIPO, UNIDO, UNESCO, UNCITRAL,
UNESCAP and ILO, and several other inter-governmental and
international organizations like WCO, OECD, ICSB, APEC, APCTT, etc.

[AMKHAADIT FOUNDATION

IAMKHAADIT FOUNDATION (IAMKHADI) is an export Start-Up recog-
. nized by Govt. of India and was incubated at Indian Institute of Foreign
| Trade, New Delhi on Export Promotion of Goods and Services. It works
' with Start-ups and MSME:s for Export Enhancement, Capacity Building,
Implementation of Promotional Activities (Marketing, Events,
Seminars, Design Workshops, Technology Adoption, etc.) for Textiles
and other sector. The objective of providing promising Fashion & Textile
Startups the needed expertise, opportunities, connections, investments
and resources to rapidly scale up and go global under its project
initiative, Digital MSME.

TESG INNOVATIONS PVT. LTD. (tESG)

{ — E } tESG is a blockchain based research & consulting firm working with the
Sty |

aim of making the Textile & Clothing industry more tech agnostic. Our
vision is to join forces and work towards a common goal of enhancing
Sustainability in the production of raw material, provide traceability in
the supply chain of these goods from its production to consumption and
strengthen processes to ensure Circularity of these goods. Ourinhouse
product; Traceyarn deals solely in this arena and is focused towards
facilitating cross-platform textile trading utilizing the power of
Blockchain. It bringsinnovation by establishing process visibility and
information symmetry while leading a way to a sustainable and circular
future. This surely would be prove to be arevolution in the T&C industry
and help in eradicating issues like unreliable suppliers, lack of
transparency, involvement of multiple middlemen and information
asymmetry.

Er. Yash Arya Mr. Dharmveer Singh Dr. Sanjiv Layek
CEO, IAMKHADI CEO, tESG ES, WASME

M: +91-9540000191 M: +91-97112 61045 M:+91- 9911500858
E: yasharya@iamkhadi.org E: dharm@tesg.io E: es@wasmeinfo.org

#globalspin2022 WwngOb alspin.net
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